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MINNEAPOLIS STAR & TRIBUNE 


BUILDS A NEW ADDITION... 
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Arch.: Larson & Mclaren, Gen. Cont.: C. F. Haglin & Sons Co., Roof. Cont.: John A. Dalsin & Son. All of Minneapolis, 
With its new addition now in full operation, the Minneapolis 
Star & Tribune now has one of the finest and most modern 
newspaper plants in this country. Like the main building and 
press room, previously constructed, the new addition is 


protected by a Barrett* roof of coal-tar pitch and felt. 


* 


THE BARRETT DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 
7 40 Rector Street, New York 6, N. Y. 
best-value roofs that can be built. They’re tops for your 
™ 36th St. & Gray's Ferry Ave., Philadelphia 46, Pa. 
customers—and tops for you as well. 205 W. Wacker Drive, Chicago 6, Ill. 
- 1327 Erie Street, Birming 8, Alab: 


In Ceneda: The Barrett Company, Lid., 5551 Si. Hubert St., Montreal, P. Q. 


Fire-resistant Barrett roofs are the toughest, longest-lasting, 





/ Barrett specifications, de 2 Barrett built-up roofs are 3 Top-quality felt of Barrett's G Final steps are a triple- thick 


veloped through years of constructed 
successful roofing experience 
provide dependable guides for 
the application of Barrett b 
up pitch and felt roofs 


own manufacture holds the coating of pitch — poured, 
pitch in place and permits the not mopped — plus an armored 
use of greater quantities of this surface of gravel or slag. Barrett 
waterproofing than would roofs built this way are assur- 
otherwise be possible. ance of customer satisfaction. 


\ 


Subsempt: pr ‘ er t g 4 per vear. Keentered as second s matter . Yelp, 1949, at the 
Post Off ‘ \ N t of ; ¢ 
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lm Your Insurance Against Blow-Offs 
MB LEXSUCO INSULATION CLIPS 


LEXSUCO INSULATION CLIPS provide the 
simplest and most secure method yet devised 
for anchoring insulation to steel decks and 
corrugated steel roofing sheets. The simple 
"hammer and nail method" gives quick posi- 
tive holding action 


TE Awe, 


The LEXSUCO CLIP is driven through the 
insulation and into the steel deck where it 
automatically locks in place. It's sharply 
pointed shank easily penetrates 18 gauge 
metal deck. Only 4 clips are needed for each 
2' x 4' insulation sheet. 


ye TS tay ES AN OE EE DORR BP 


Sizes immediately available are for 1/2", 
13/16" and 1" thick insulations. They are 
parkerized for rust prevention. 


For both steep and flat slopes, LEXSUCO 
INSULATION CLIPS have proved that insula- 
tion can be fastened to steel deck by a mech- 
anical fastener at NO EXTRA COST. 


spe ANNES ARR A OTE OM 
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THE LEXINGTON SUPPLY COMPANY 


4815 LEXINGTON AVENUE DEPT. A-30 CLEVELAND 3, OHIO 





“HEY, ISN’T THAT A SMOOTH-SURFACED 


ASBESTOS ROOF?” 


“WHAT'S MORE, THOSE FELTS 
ARE FIREPROOF, ROTPROOF, 
WEATHERPROOF!” 


*Reg. U.S. Pat. OF. 
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“YES SIREE! AND THE FELTS 


ARE PERFORATED TO GIVE 
A SMOOTHER JOB” 


Yes—it’s a Flexstone Roof 
Each ply is a flexible covering of stone! 


The secret of a Johns-Manville 
Flexstone Roof is in the felts, 
They're made of fireproof, rot- 
proof, enduring asbestos. Give your 
customers that kind of all-out 
roofing protection. 

The felts are perforated to 
make application easier ... give a 
smoother job and conform better 


Johns-Manville é, 


CORRUGATED TRANSITE* @ ACOUSTICAL CEILINGS 


to irregularities in the roof deck. 


Send for your free copy of the 
new J-M Specification Manual on 
Built-Up Roofs...smooth-surfaced 
or gravel-surfaced .. . for any type 
of deck—wood, steel, concrete, 
or gypsum. Write Johns- 
Manville, Box 290, New 
York 16, New York. 





‘Built-Up Roofs 


DECORATIVE FLOORS @ “TRANSITE WALLS @ ETC. 
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INSULATION 





Thousands 
Sopien. balbe 
SprayKote. 





plied over 
building is 


iis Spray Kote 


@ prospect 








Acoustical and Industrial Insulation 


SprayKote has extra eme' saly high ¢ coefficient of sound absorp- 

tion and is Pp ible. This makes it ideal 

for Me terior ins uation in churches, auditoriums, offices, 
estaurants and theatres. 





EE 


CONDENSATION CONTROL 


Condensation can be effectively controlled by SpreyKote. This 

opens a tremendous industrial market for app 
can also be applied directly to masonry walls and plasterboard 
ceilings, adding to the applicators’ markets. 





SprayKote is an ideal material for th prayed from a 
gun directly on any surface it forms a uniform coating. it eliminates 
the dust usually present during insulation application, and is water- 
repellent, rust-resistant, wind-tight, and fireproof. 





Having a 3-hour fireproof rating, SprayKote is ideal for dozens of 
industrial and commercial applications. 


BIG PROFITS—LARGE VOLUME—A NEW FIELD 








WRITE FOR DETAILS 





SPRAYED INSULATION, INC. 


56-58 CRITTENDEN ST. NEWARK 4, N. J. 


: 
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WATCH IT FLOW ON WITH A K. F. APPLICATOR — DON’T SCRUB 


tela Eien ae ep F. | Extra hard head of tough glass tape, 


Weighs less in use—no sponge. “Hot Stuff” voids (shown in cut 
UNIFORM FILM 


i away) specially designed to pick up 
No holidays—Covers as it goes. and hold more asphalt or pitch. 
PULL—PUSH—ROLL 2 
Requires no effort—don't scrub. ’ 


Thousands of fine flexible 
SELF CLEANING 


as yarns cut to special lengths 
Delivers all it picks up. . for mere uniform flew, 
BETTER ROOF 


= ’ . complete delivery. 
Same coverage start to finish. SS 


EASY TO ATTACH 

Thirty seconds—ready for use. 

QUICK THAWING 

Three minutes—ready for use. 

LONGER LIFE ae 
Built Sturdy—cannot break. no mY covers exe- 
SAVES MONEY costestal, daiuates thdays. 
Cuts mop bill—as much as half. 


DESIGNED AROUND ‘FIBERGLAS FOR EXACTING ROOFERS 





Manufactured by 
KIRBY INDUSTRIES Guaranteed to Perform 
1408 E. LAS TUNAS, SAN GABRIEL, CALIF. 


and Be More Economical 
716 N. ERIE, WHEELING W. VA. 








* T.M._R. U.S. Pat. Off. 





jl evenness of tone Aeroil HEET-MASTER KETTLES 
more protective finish 


1950 


are FASTER — 
STRONGER — 
SAFER — and 
MOST ECONOM- 
ICAL OF ALL! 


WGLES NEW FEATURES 
p cuDan ACCLAIMED BY 
ROOFERS! SKID MOUNTED 


The new “Heet-Master” Kettle, while preserving original patented 
Builders everywhere are enthusi- features—which made them the favorite of roofers over the past 


. decade—are provided with improvements engineered in coopera- 
astic about the New Infra-Red tion with practical kettle users—improvements which insure 
Dried Shingles. savings of 50% or more in time, fuel and labor. 


They find Dva-lops ore always thor- New 1950 features, added to universally acknowledged superiority of 
oughly dry, and easier, more eco the “Heet-Master” as you know it, give you the finest roofers 
nomical to apply over solid or spaced melting kettle, unsurpassed anywhere. 

sheathing, because of the wide 12” or 


14” exposure. Double coursing gives AVAILABLE ON Skids—Steel Wheels—Hard Rubber 
double insulation valve. Tires—and Pneumatic Tired modern automotive disc 
Write for free literature and more dealer t h | 

information ype wheels. 


CAPACITIES: 30—55—80—1 15—175 and 230 gallons. 


Write for Bulletin 400A 


AEROIL PRODUCTS COMPANY, INC. 
SOUTH HACKENSACK, N. J. 
STAINED SHINGLE COMPANY SAN FRANCISCO — CHICACO — DALLAS — LOS ANGELES 
381 SPRUCE STREET COLUMBUS 8, OHIO ee ee 
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The graining is really there in a 





CERTAIN-TEED \\7 ( )) ( J \X SHINGLE 


because it is built up on the base shingle 


The Certain-teed woopTex shingle is an extra thick Because they are built up on the base shingle, these 
base shingle* with a second mineral-surfaced mastic ridges act as reinforcing ribs to add greater strength, 
— coating actually built up on rigidity and weight to the 
it. This is done by specially exposed portion. Laid up, 
designed steel graining rolls the thickness of WOoDTEX 
which pick up the hot mastic shingles creates a deep 
asphalt and then deposit it shadow line and the raised | 
grain texture is visible even 


on the butt surface of the : 
at roof distance. 


finished roofing to form the 
y sraining. The famous Certain-teed 
4 blends featured in wooDTEX es : 
Na ; Segre Setar es shingles are Green Blend, 
The artistically blended m3 4 Ve AM Gray Blend, Blue Blend, Red Blend and Brown Blend. 
mineral granules are then DB tA? AVKSS 
embedded into the asphalt 


7 eo , *Like all Certain-teed asphalt roofings, this base 
ridges. The result is an 


; shingle is made of a tough, porous felt, “Millerized”’ for 
attractive, textured pattern 16, iaale, at Lita SS longer life and sealed with a mastic coating of asphalt. 
simulating the graining in 4 yi The colorful mineral granules, carefully selected 
hand-split shakes. SS a nnn for fire-resistance and sunfastness, are then applied. 

ip . a 


4 is the quality shingle in a quality line of roofing 
. . and is exclusively CERTAIN-TEED 


Cortaine-teed GBB x.0ns02 mosus conrorsro 


aki oe SUILOINE ARDMORE, PENNSYLVANIA 
Quality made Certain... Satisfaction Guaranteed : 





ASPHALT ROOFING + SHINGLES + SIDINGS © GYPSUM PLASTER + LATH + WALLBOARD © ACOUSTICAL TILE @ INSULATION @ FIBERBOARD @ ROOF DECKS 
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In 1922, the roof of Bos- 


ton'’s Park Square Building 
was insulated with Arm- 
strong’s Corkboard. Today, 
the insulation is still sound 
and efficient—another typical 
example of the serviceability 
of Armstrong's Corkboard. 


You can sell corkboard with confidence 


The shiny coating you see on this roof is a 
film of ice one-quarter of an inch thick. It 
often forms there when a cold New England 
rain is followed by freezing temperatures. If 
this roof hadn’t been insulated with a last- 
ingly efficient material—like Armstrong's 
Corkboard—heat escaping from the building 
would melt the ice quickly. 

The continuous collecting of water and ice 
over the years is rough punishment for a roof. 
Situations like this often lead to failure of the 
roof and its insulation. This necessitates an 
expensive repair job and is damaging to the 
roofer’s reputation. 

In the case illustrated above, both the 
owner and roofer have profited by the choice 
of a truly durable insulating material. After 


28 years of service, this Armstrong’s Cork- 
board still provides efficient insulation—and 
a firm, smooth, trouble-free base for the 
roofing surface. 

Performance records like this help you sell 
Armstrong’s Corkboard with confidence. Cork- 
board’s low thermal conductivity (0.27) and 
high mo:sture resistance make it the logical 
choice for heavy-duty roofs. Corkboard cuts 
job costs because it’s light in weight, yet 
strong and resilient, easy to handle and install. 

Where service conditions are moderate, of- 
fer the low-cost efficiency of Armstrong’s 
Temlok® Roof Insulation (regular or asphalt- 


impregnated). For full details, write |. 
Armstrong Cork Company, 6207 Con- 
cord Street, Lancaster, Pennsylvania. WS 


ARMSTRONG’S ROOF INSULATION 


CORKBOARD 


e TEMLOK 
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S )ME time ago H. M. Shackelford, 
Vice - President, Johns - Manville 
Corp. gave a talk on Planned Selling 
that was particularly applicable to our 
industry. His remarks are worth re- 
peating as they fit into the situation 
that the contractor now finds himself 
in. Here are some of his ideas: 


let me define what I mean when I 
speak of SALESMANSHIP. I'm not 
talking about “apples on the corner.” 
I don’t just mean a better looking place 
of business, or better products on dis- 
play, or a smoother “behind the coun- 
ter’ sales talk 

I mean a broader and more funda- 
mental point of view about what we 
have to offer—and then offering tt to 
great numbers of people. 1 mean CRE- 
ATIVE selling, creating NEW desires 


as well as serving existing demand. 


I mean using mass advertising, 
mass publicity, smart promotion 
to stimulate more people. I mean, 
literally knocking on the door of 
the maximum number of prospects 
—and not just waiting for a few 
of them to knock on our door. 

I mean also aggressive, well 
trained, consumer salesmen who 
more often can be found in the 
prospect’s parlor than in the con- 
tractors back office. 

And too, I mean visual salesman- 
ship—making that new home or 
that reroofing and residing job so 
clear-cut and appealing in the 
prospect’s mind that his mouth 
will water for it just like it will be 
made to water for that new car or 
television set. 


In short, I mean going OUT afte 
yusiness with all initiative, all 
strategy of 


nerchandising at 
literally mean let’s make the Roof 
Industry A SELLING INDUS.- 


TRY in the most modern sense. 


S. H 


el A \}} 
5th ee Se C 
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Devoted to Roofing * Siding *® Insulating + 


Publishers of 
Roofing, Siding & Building Specialties Manual 


JULY, 1950 No 7 


Waterproofing 
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In All Weather 


Tips For Salesmen .... 
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TEX-LOK Shingles provide real roof protection 
plus long life economy for home and farm owners. 
These interlocking type shingles have been tested 
in every weather—and have weathered every 
test! TEX-LOKS are interlocked and each is an- 
chored at four points by concealed nailing. Double 
coverage, they’re built to stay put in high wind 


and... 


TEX-LATCH 


Another top-performing 
Texaco asphalt shingle! 
Heavy duty, double 
coverage and interlock 
ing similar to TEX-LOK 
but slightly different in 
method of locking tabs 

Available in the 
ireas served from the 
k dge Moor De laware 
roofing plant 


AMERICAN ROOFER 
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Distinctive basket- 
weave pattern. Beautiful colors. Fire-resistant. 


and heavy weather areas! 


There is no better shingle value on the market 


today. 


TEX-LOK Shingles are available in the areas currently 
served from Texaco’s roofing plants at Lockport, Illinois 
and Port Neches, Texas. 


MEMBER OF THE 


ASPHALT ROOFING INDUSTRY BUREAU 
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DEVELOPING GOOD RELATIONS 


With The Community Brings More Business To You 


| THINK this industry has a special 


good relations, 


need to develop . 
because in the early days, and even to 


some limited extent now—there are 


gyp operators who profess to be and 
operate under the guise of legitimate 


bad 


who don’t 


application contractors—who get 


publicity from time to time 
help this industry. But this industry 


has grown up. It has a place in the 
business world. It has developed a rep- 
utation for and for good 
workmanship and for ethical conduct. 


See to it that the public understands 


integrity 


the status that this industry has, and 
develop these good relations. 

good relations ? 
{ think you have to want 
I think—like honesty 


you have to decide that good rela- 


How do you develop 
Well, first, 
good relations 

is the best policy, and then you 
> to set about and plan and think. 
the 
opinion I value very highly, said—not 
that the first thing they did 
was to make sure that they were fair 


One of merchandisers, whose 


long ago 


that they were fair to their employees, 


that they were fair to their customers, 


and that they were fair to themselves. 


Rt Ay 


the il NERSICA ( 
Cit Fe ar 1950 


By CHESTER C. KELSEY, Manager 


Asbestos Cement Products Association 


Excerpted from panel on 
“Merchandising For Profits” 


Having good relations with your em- 


ployees is of greatest importance. 


If you can make every employee in 
your organization be a booster for you 
—it helps. If he can say to the people 
his church, in his 


that he meets in 


- . even in the tavern, your outfit is a 
good outfit ... 


clubs, in his Legion, even in the tavern 

-that your outfit is a good ‘outfit to 
work for and, therefore, a good outfit 
to trade with, you've got a booster who 
is talking with sincerity. He means 
what he says. Those good relations 
may pay dividends to you 


Another thing that I think is im- 


portant is that you be a part of your 
community. Don’t just sit on the side- 
lines. 

Be a better American citizen by par- 
ticipating in community affairs—by be- 
ing a member of the service clubs, and 
a part of the various community af- 
fairs that are going on. You will not 
only enjoy the position that gives you 
personally, but you gain the respect, 
and the friendship, and the confidence 
of the other gt od citizens of your com- 
munity, and as I said 
dends. 


it pays divi- 


And when there is a Red Cross or 
Community Chest drive, or some other 
good cause going on, and if you have 
window space—devote a window to the 
services of that organization. You not 
only help the cause, but you gain, 
again, the friendship of the people in- 
terested in those causes, and they think 
it is fine that this company is glad to 
take its window space, and to devote 
time and effort and display to a cause 
in which they are interested. It is just 
another way of building friends—of 
being a part of the community. 

In your relations with the custom- 
ers that you have served, you build up 
the gauge of your reputation. And if 





it is good, you can dt 


draw on money in t 


the jobs tl 


The workmans 


rive you 


ncerely means 
ment, “well 
ight. The mater 
right, but they are 
the ] ib.” Make sure 
eat the things tl 
ul ive served 
And I would 
impress on all of 
take in doing \ 
ing a job so that 
It is their insur 


It their insur 


idditional jobs 


Impress on 
is job ts not dor 
order. Make 
around and sees 


WTesses 


much more 

used to be. Our 
conscious than 
that you have 


new colors that 


ind roofing shingles have that are on 
display here at this exhibit. I think 
we have made them so attractive that 


; 


se I emselves, and | 
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them to 
own orders 


of color 


Get A Company Color 


There is another use of color 
that I want to call your attention 
to, and that is the development of 
what I term a color of your own. 
You can think off-hand of a number 
of merchandising ideas where color 
is used. Campbell's Soups—red: 
Gulf Oil—orange: Domino Sugar— 
yellow: Jack Frost—blue. These 
come to mind right away. You can 
develop a color of that kind of your 
own if you choose carefully; pick 
a color that is pleasing and ser- 
viceable; that is different; that is 
not a copy of something someone 
already had, and use it all the way 
through in your operation. 

Paint your buildings, paint your 
sheds, and your warehouses, paint 
your trucks, particularly, in that 
color. Use it in your direct adver- 
tising and even in your letters. 
You can make the public, in your 
community, so ccnscious of that 
color that they will recognize your 
name even though it doesn’t ap- 
pear anywhere on the truck or the 
buildings. It has been done. It has 
been done successfully. You can use 
it on your signs on the jobs—all 
the way through. Utilize that color. 
It has a lot of value to you. 


Sell Creatively 


AMERICAN ROOFER 


knowledge. We have the know-how to 
do these jobs, but the thing that we 
have to do in order to make sure that 
this is a good year, is to do some cre 
ative selling. Now I know those words 
“creative selling” are very much over 
used. They are almost a bromide, but 
I can’t think of anything that takes the 
place of that word “creative.” It means 
to build something where nothing was 
before. The American people buy most 
things—not because they actually need 
them, but because they want them; be 
cause there is a desire to have them 
i'll wager that when you bought your 
new 1949 or 1950 car, it wasn’t because 
the old car wouldn't take you there any- 
more, It wasn’t because you couldn't 
get transportation out of it. It was be 
cause the automobile industry had cre- 
ated a desire in you to own a new car 
That has been the success of American 
merchandising—to make the American 
people so thoroughly dissatisfied with 
what they now have, that they will go 
out and buy something new—something 
different—a new model. I think that is 
what you have to do in selling yout 
materials this year. You have to appeal 
to all the emotions of your potential 
customers. You have to appeal to their 
vanity—to their pride—to their desire 
to have a home that is maintained as 
well as the other homes on the street 
You've got to play all the tunes of 


creative selling 


Plant—Then Fertilize 


First, you've got to plant an idea, 
and then you've got to fertilize that 
idea with so many persuasive argu 
ments that the customer practically sells 
himself. You have made him desire to 
the extent that he then rationalizes good 
reasons why, from an economic point 
f view perhaps, he should buy, and 


(Continued on Page 28) 
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Just a part of the 16-acre Continental Can Co. roof as it was being applied by the 


Limbach Company. 


Roofing Contractor Applies 
16 Acres Of Built-Up Roof 


a: JOKING like a runway extension 
from the air, the giant Continental 
West 

landscape for 
ts almost 700,000 square feet 
make it the largest single roof area in 


Mifflin 
miles 


Can Company plant at 
pany 

lominates — the 

around 


Continental Can Company Plant 
At West Mifflin, Pa. 


Applied By 
Limbach Company 
Pittsburgh, Pa. 


the Pittsburgh district ; its modern pro- 
duction floor will make it one of Pitts- 
burgh’s biggest steel consumers, 

The entire exterior of the building, 
except skylight and sash, was furnished 
and installed by Limbach: insulation, 


roof, composition board and fabricated 
walls. 

The roof #s a four-ply felt, pitch and 
slag to manufacturer’s specifications 
with a layerof#$3/16" glass fiber board 

(Comtirined on Page 24) 


A sheet metal mechanic installs one of the 115 ventilators (above) while a roofing crew mops in the area between a monitor 
and a skylight. The exterior may be seen above the monitor windows. The three-story power plant, like much of the building, 


is sheathed with corrugated. 
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Estimating Aluminum Roofing 
Foor Correct Application 


The estimating measurements shown are as recommended by Kaiser 
Aluminum & Chemical Sales, Inc. 


Important Rules to Remember: 


1. Find The Total Ridge Length. 
Measurement should include the 

gable overhang at each end. Add 8 

4-inch turn 

down at each gable end 

2. Divide By Sheet 
Width. 


Convert the total ridge measurement 


inches to allow for sheet 


Covering 


into inches, and divide by the covering 
width per sheet to find the number of 
ear h across 


Sheets required for row 


the root 


HIP ROOFS 


In applic ition, the 
the tapering ends 


MEASUREMENTS REQUIRED 


Ridge “DD” Side Rafter “B” Longest Eave 
"— wee SO” 


GAMBREL ROOFS 


Chis type of root presents no special 
estimating problems other than a care 
ful appraisal of the special accessories 


required. In estim gambrel and 


reverse gambrel (or en ill) flashing 
ned t 


used 


the same piece count etern 


the roofing sheets should be 


Accessories 


t 


Requirements are n 


ing. Since ventilators 


used, additional valley 
stock may be required 


An & 


ventilators 


ted by using roll valley instead of sheets 

to cover the flared eave section “D”. 

3. Find The Total Rafter Length. 
Making certain that measurement in- 

cludes the eave overhang 

4. Determine Sheet Length. 
Using the total rafter length, making 

necessary allowance for sheet end laps 


Dis 


if any plus a 2-inch drip edge at the 


eave 

5. Add Necessary Accessories. 
Chimneys require extra flashing 

material which should be added to 

all estimates. 


the 


Therefore, to figure 


i hip-roof will cover triangular 
y ible-end sec tions 
sheets required, the hip 
rded and the sheet cal 
conventional “A” 
his means extending the 
the of the 
building is in the For this 


(A) 


In figuring 


shape 

lat 
culation n 
haped root 
ridge let full length 
liagram 
purpose the cave 


side 1s used 


measurement 


red, the length of one of 


» rafters (B) 1s used 
Accessories 
must be in 


four hips 


cluded to cov “acl *f the 
- ridge (D) 


(C) as 


MEASUREMENTS REQUIRED 


Ridge “A” Rafter “B” 
Rafter “D” 


Rafter “C” 


ial 1s applied horizon- 
1 should be wide 


enough to extend 6 to 8” up under the 
sheets on the second slope of roof (B). 
This eliminates cutting special short- 
length sheets for the flared eave, and 
also reverse gambrel flashing which 
would otherwise be needed. 


T-SHAPED ROOFS 


In application, the sheets cut from 
the valley areas of the “Cross-bar”’ sec- 
tion of the building will cover the ad- 
jacent valley areas on the adjoining 
drawing ). 


“T” section (shaded in 


crosssae 
section 


SHADES 
AREAS COV- 
feto er 
Sweets cur 
from ° 
stva 5 
OF ADiA- 
CENT MAIN 
2oor 


MEASUREMENTS REQUIRED 


Ridge “A” Ridge “B” Rafter “C” Rafter 
“D” Eave “E” Valley “F” Valley “G”. 


Therefore, the first section is estimated 
as a conventional “A”’-shaped roof, us- 
(A) the 
shaded valley areas of the adjoining 


ing ridge measurement and 
section are not included in the estimate 
The 
would be used 
instead of ridge measurement “B” to 


of material for the second section. 


eave measurement “E” 


figure the number of sheets required 
for the “T” section. 
Accessories 


Material for valleys F and G in addi- 
tion to ridge cap for ridges A and B. 





SPECIAL NOTE 
When 


shaped 


section of a T- 
longer 
rafter than the adjoining section, 


one 
building has a 
the section with the longer rafter 
is the one which should be esti- 
mated as a complete “A” shaped 


ri of. 
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L-SHAPED ROOFS 


Each section of an L-shaped build- 
ing is estimated as though it were a 
conventional “A” roof, using the ridge 
length of each. In application, sheets 
cut from the valley area of each section 
are sufficient to cover the triangular 
hip section on opposite slope of the 
same roof. However, an allowance of a 
few extra sheets for possible miscutting 
or waste can be made 


Accessories 


Material for valley (E).and hip (F) 
in addition to ridges A and B. 


SHEETS CUT FROM -* 
VALLEY SECTION « 
WERE ARE USED TO v 
COVER HIP SECTION 

On OPPOSITE SLOPE 


MEASUREMENTS REQUIRED 


Ridge “A” Ridge “B” Rafter “C” Rafter 
“D” is different from “C” Valley “E” 
Hip “F”. 


THIS AREA CAN BE COVERED BY 
SHEETS CUT FROM MAIN ROOF 


FOR SMALL DOR- 
MERS ADD ONE 
FULL LENGTH 
SHEET FOR EACH 
SIDE AS A START- 
eR SHEET 


FOR LARGER DOR- 
MERS HAVING 
EAVES ADD SHEET 
“8” IN ADDITION 
TO STARTER 
SMEET “A” 


MEASUREMENTS REQUIRED FOR 
VERY DETAILED ESTIMATING 


Dormer Ridge “X” Both Dormer Valleys 
“Y”" Dormer Rafter “Z”. 


DORMERS 


With the average building dormers 
can be disregarded, and material for 





CHIMNEYS 
They require extra 
flashing material 
which should be 
added to all esti- 
mates. 
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the main roof estimated as though the 
dormers were not present. To cover 
the dormers themselves, two starter 
sheets for each dormer (A) added to 
the estimate will provide a good margin 
of safety. The balance of the dormer 
is covered with cut pieces from the 
main roof. Larger dormers having 
eaves of their own will require addi- 
tional material marked “B” in the 
drawing at left. 


Accessories 


Dormers require additional ridge cap 
and valley material. To estimate this 
additional material with complete ac- 
curacy the dormer ridge measurement 
“X” and valley measurements “Y” 
would have to be determined. How- 
éver, in most cases dormer accessory 
requirements are so small that they can 
be approximated. 





Estimations for ap- 
plication of alumi- 
num siding will be 
presented in an 
early issue. 














Estimating Data 


4 feet should be added to each valley 
measurement, to allow for the neces- 


Covering Widths of Roofing 
14” CORRUGATED 


44” when lapped 2% 


Covers 22- 
corrugations for 
Covers 24” lapped 1% 
rugations for siding 

2%” CORRUGATED—Covers 21- 
1/3” lapped 2 corrugations for roofing. 
Covers 24” lapped 1 


roofing cor- 


corrugation for 
siding. 
5V CRIMP 


lapped 2 V's for roofin 


24” 


Roofing—Covers 
g or siding 

End Laps 
Roofing sheets should be lapped not 
less than 6” on roofs having a slope of 


foot, and 8” or 
for roofs with a slope of 3”-6”. 


6” or more per more 


Valley Flashing 


In estimating valley flashing, at least 


sary mitering of the material which 


must be done at both the upper and 


lower ends. 


Plain Ridge Cap 


Allow 6 to 12” per 10-foot piece for 
end lap. 


Formed Ridge Cap 


The end lap of formed ridge cap is 
taken care of automatically, since each 
piece of ridge cap is 26” wide, the 
same as the sheets before lapping. De- 
termine formed ridge cap requirements 
by referring to number of pieces of 
roofing required to span a given area 
rather than using running foot meas- 
urement. 


Nails 


against winds and 
storms, at least 100 nails per square 
should be used in applying aluminum 
roofing, and the nail estimate should 
be made on this basis. The thickness 


For security 


of the sheathing boards should be de- 
termined, because for maximum hold- 
ing power nails should be long enough 
to penetrate through to the under-side 
of the sheathing. Aluminum screw- 
shank nails with neoprene washers are 
best for long life and maximum hold- 
ing power. 





crane eutiigtesen 


chat PEA 


AMERICAN ROOFER 


“Women Canvassers Do Better!” 
- - IF Trained Right, Says Roofer 





OSEPH MANCUSO, General 
Manager of the American In- 
sulation and Roofing Company, Inc. 
of Reading, Pa., has found that 


By BILL EDWARDS 
Special to American Roofer & 
Siding Contractor 





women canvassers can do a bet- 
ter job than men in producing 
leads through house to house 
canvassing.” 
But Mancuso 
y didn't 
and 
wanted 


suspects 


s and chat 
Man 


because wo 


MSeCWwlve 


savs 


. : net I ippose, pretty jealous of 
nasten I | . 

, nade more 
untii Wwe : 
we'd find 


, , , 
right showed then 


nitely good p 


veak 


American Insulation at 


has been using women ca 


over six years and they 


now 


women who have been wit 


pany for five years and 


in eight to 
leads are so 


VW, otf them are 


men 


Before deciding that lad 

Joseph Mancuso, General Manager of 

American Insulation and Roofing Co., 

Reading, Pa., standing beside his Jeep. 

It brings him advertising value through 

the prominent display sign in its rear 
window. 


Mam 
them. He and 
Di Mascio 
1944 and 
Reading pape 
Help Wanted 
Want to Work un 
Money Phe 


office swarmed wit the 


good bet. Manager 


were a 
almost gave up on 
company's owner, Louts 
cided to try this idea in 
serted an ad in_ the 
readlined n she teamed up with 


Who 


the Morning for 


which was : 
in extra batch of leads 
Housewives ' ; ; 

lowing week. These leads were 
xtra 1 vo 
leads at al just ‘mavbe’s 

next day the y 
, men were wasting a lot ot 


fair sex—and some n S 


wing up names and ad 
else | ey 


were clos 


Minimum Guaranteed 
of fifteen fol 


to clamp down 
Some dropped 


explained to them Two Women Canvassers 
on [he compet 
same then as it ting and explained 


And 


re juired 


J i} -— 
were pari a dol aqdies we did 
portation costs them to 
unti! noon five 1 ird on a pad which 

: 1¢ 1 *} 
were (and are) gu d$lda iN nabled t 1 copy. That card 
In addition, on job unless a definite 


a commission of 
10% 


definite time had 
siding and hat time thev 
“Some ot the ave sold.” 


the work but most t liked dr ‘ — he 


company 


now are middle aged housewives who 


know how to canvass and are con 


scientious at it. They come to the com 
pany office at nine o'clock every morn 
ing. If they are to go to a town outside 
Mancuso takes them and 

started. At noon he picks 
them up and takes them back to Read- 
ing. They work the same area but don’t 


of Reading, 


gets them 


go down opposite sides of the street 


because then their canvassing would be 
might harm 


When the 


are canvassing in Reading they go to 


too obvious and so their 


chance of success. women 
their destination together but without 
Mancuso 

\s Mancuso explains it, “We have 
found that when they go out together 
work 


much better because one doesn’t want 


and come back together they 


the other one to get more leads. The 
most we have paid out in any one week 
has been $110 but often they make $50 
and do their checks run 
than $25 for what is just a half a 
week’s work.” 


seldom less 


Supported by Direct Mail 


These canvassers are helped in their 
work by a direct mail campaign which 
sends letters to all householders in the 
area where the women are to canvass 
the following week. At the top of this 
letter is the command: “DO NOT DE- 
STROY THIS LETTER ae oe 
WORTH $$$$$$ TO YOU!" The 
letter begins by that within 
week or so one of the com- 


saying 
the next 
pany representatives will call. Three 
questions are asked in the letter: “Is 
vour home comfortable? Is your roof 
in tip-top shape? Aeyyour sidewalls 
all they should be?” At the end of the 
letter there is the explanation as to 
why it is worth money to the recipient. 
It states, do con- 
tract us to- insulate, roof or apply sid 


“In the event you 


ing to your home, present this letter 
(Continued on Page 36) 
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1. Left: Use three clips for each sheet of insulation. 2. and 3. Center and Right: Using a 6” wide roll of reinforcing membrane 


fabric, imbed it in hot asphalt as shown, 3” 


along edge of finished surface and lap down to the deck. 


(Photos and Data Courtesy Lexington Supply Co.) 


Special Clips Provide Protection To 
Roof Insulation Jobs In All Weather 


H' YW many times has a roofing con- 
tractor had to put an insulation job 
deck in_ the 
trades inside the building could finish 
their work? This 


per! aps, the 


over steel dry so other 


ias occurred when, 
walls have not been fully 
architect or 
work 
frost was on the steel 
deck. At the end of the 


completed or maybe the 


owner required that continue 


when even ice 01 


day, it has 
alwavs been an accepted procedure to 


securely fas 


ten the edges of all 


s 


un- 
finished roof work. The reason for this 
is very evident because of the increas 
ing number of blow-offs 

Recommended Procedure 


These situations are common to roof- 
ing contractors, Since he is not able to 


tie-in and finish the job, he is aware 


that the responsibility of a loss of mate; 
rial and time resulting from a blow-off 
is on his shoulders. He should provide 


himself with the proper materials on 


| 
the job to protect him from these.losses 


the same way he insures his business 
against 


labor injury. A 
ly recommended procedure to fol- 


lly gives double pro- 


accident or 
high 


low, which actua 


tection, involves the use of insulation 


clips and reinforcing membrane fabric 

At the point of the roof where the 
insulation the insulation 
down to the steel deck with insulation 
clips along the 


stops, fasten 
exposed edge using 
three clips for each sheet of insulation, 
Picture No. 1 


clips will penetrate 18 


as is shown in These 
metal 


Then, using a 6” wide roll of reinforc 


pauge 


ing membrane fabric, imbed it in hot 
asphalt as is shown in Pictures No, 2 


and No. 3, 3” along the 


edge of the 


4. The finished felt surface is brought up 
to the edge and also secured to the deck 
with hot bitumen. 


finished surface and lap it down to the 
deck. Then the finished felt surface is 
brought up to the edge and also secured 
to the deck with hot 

shown in Picture No. 4. 


bitumen as is 


Also Used on Steep Roofs 


The clips provide a sure means of 
mechanical fastening and the reinfore- 
ing membrane fabric gives an adhesive 
seal to the edge. A membrane is used 
adheres to the steel deck 


much better than do the roofing felts. 


because it 


This method has been used by many 
leading roofing contractors who know 
from experience that when they leave 
the job at the end of the day adverse 
weather conditions 


may not 


them to return for several days. 


permit 


Insulation clips are being used on 
steep roofs with steel deck but the blow- 
off hazard is just as serious, even more 
so in some cases, on flat surfaces be- 
cause of the suction effect of the-wind 
when it flows up and over a flat surface. 
Manufacturers and contractors are be- 
coming more and more aware of the 
necessity of a mechanical positive means 
fastening insulation to metal deck 

(Continued on Page 27) 





Got An Advertising Slogan ? 


You Need One To Sell Jobs In Atlanta 


By P. G. WRIGHT 
Special to American Roofer & Siding Contractor 


N' ) one likes to be handed a line 

especially if it is an old story 
But the roofing and siding Compa 
licked Atlanta 
Many of the advertisements that ap 
pear in the classified 


telephone book make 


ni have that in 
section of the 
snappy read 
ing, and quickly catch the eye of a 
Chey 
the moment he starts reading 
the list. Whether or 


line or slogan sells the 


would-be client strike home 


down 


not the actua 
roofing 1s a 


matter to be decided by the compa 


nies themselves. But year in and 


year out the slogans keep appearing 
in their advertising. The client, how 


ever, can have an entertaining eve 


ning at home deciding what slogar 
he likes best, and the 


rooter ge 
} ’ 
promptly the next 
ing 
It would seem that every Roofing 
vied with other 


Company every 


their choice of striking lines to ap 


peal to the public 


Roofing 
McDon 
tells the client 
in bold type, “For Work Well Done 
Call Jandell.” “If it LEAKS, call 
MAC” announces the various set 
vices of John C. McDaniel, 413 S 
Main Street, East Point 
Many Slogans 
Pouching a more dignified note the 
United Roofing (¢ ourt 
land Street, N.F “Good Roofs 
and Siding at Worth While Sav- 


ings.” Giving the client good advice 


Jandel 


and Siding Company, 295 


ough Boulevard, S.1 


ompany, 9 (¢ 


States 


and a warning at the same time 


“Investigate Before You Invest” is 
the slogan of Ellis Roofing Com 
916 de Kalb Avenue, N.I 


the serious vein, City Cor 


pany 
Still in 
struction “See us 
First for Moderate Prices and Easy 
Terms.” This « mpany ts located at 
418 August Avenue, 5.1 


Company says 


But to outdo all others, “We TOP 

‘em all,” Blazons forth on the ad of 

les N, Walker Com 

141 Houston N.E. 

behind it comes White Roofing 

\labama Street, S.W. 

announcing “Paul White, ROOFS 

RIGHT.” Not satisfied with one line 

e has two others equally arresting! 

“We're NOT SPOOFING 

ABOUT OUR ROOFING” 


In life 


Row fing 


treet, 


Company, 57 


ere’s always a guy look- 
so E. M 
1779 


care ot 


Cofer Roof- 
ing Company street, 
S.W.. him. “If your 
Roof’s in Trouble CALL US NOW.” 

\ mors the 
Roofing Company, Ellis 
N.W. tells the “Anywhere, 
ANYTIME.” If the would-be-buyer 


is ina hurry you can just bet Logan 


ng tor trouble 
Gordon 
takes 
daring soul, Logan 
133 


client 


Will get a Call 


immediately, and one 


readily visualizes the roofer doing the 


work by 
up to his slog 
the sake 


clients dot 


floodlight in order to 
zan! So it 1s hoped for 
{ Logan Roofing Company 
take that Anytime too 
seriously 
\ play on words is seen in “Call 
MOUNT THE ROOFER”. This 
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SIDING APPLICATION CHART 
An unusual wall chart depicting 
all you need to know about the ap- 
plication of insulating siding has 
been produced by the Insulating 
Siding Association. The chart» will 
be reproduced in full in a two-page 
spread in the August issue. Copies 
of the full wall chart, handsomely 
illustrated, will be available to sub- 
scribers who write in for them. 
Beginning with the August issue 
a new series of short articles on 
better Application and _ Selling 
Methods of Insulating Siding, will 
appear as a monthly feature. 





Street, 


live 








AMERICAN ROOFER 


line fittingly announces the Mount 
Roofing Company; Incorporated, 719 
Ponce de Leon Avenue N.E. 

By far the most clever is the ad by 
Therrell Roofing Company, 451 
Bishop Street, N.W. It shows a roof, 
and looking over the top is a picture 
of a monkey dressed in overalls and 
are a hammer 
and a nail, and in large bold face 
type is printed “DON’T MONKEY 
AROUND WITH YOUR ROOF.” 
Beneath the roof is another slogan 
“If your Roof’s in Peril Call (the 
word call is printed in script type) 
THERREL.” 

It wouldn't be surprising at all if 
\tlantans don’t spend evenings play- 


a cap. In his paws 


ing charades with these new slogans 
(Continued on Page 38) 


Book On Built-Up Roofs 
And Flashings Wins 
Award For Ruberoid Co. 


Facts from informed sources, pre- 


sented with a minimum of sales propa- 
ganda and arranged for quick and con 
venient access to data needed for a par- 
what architects 


ticular job, are most 


T. M. Dantz (right), general uy of 


built-up roofing department of the Rube- 
roid Co., receiving certificate of merit 
awarded to his company in the 1950 
building products literature competition. 
The award was for a book of facts on 
built-up roofs and flashings. 


appreciate in the promotional litera- 
ture they receive from manufacturers 
and other suppliers of building mate- 
rials. 
Striking evidence of this is seen in 
the character of the awards made in the 
(Continued on Page 31) 
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SALES SOAR with 


LIGHT MORTAR 
SHADOWLINE * 


From NORTH, SOUTH, EAST and WEST 


Home-owners’ response to our National Advertis- SHADOWLINE really performs . . . satisfies 
ing of SHADOWLINE has been overwhelming! - -- ™@kes new friends every minute! 

They applaud this new panel with the Light Mortar 

Line which will convert their old houses into charm- 

ing new homes with the “real brick-like” look! 

Dealers and contractors everywhere are taking 

orders enthusiastically! They are enjoying bigger 

sales volume ... bigger profits than ever before! 





Mail coupon today to learn how your “Sales can 
ox FOR THIS NAM Soar with INSELBRIC”. . . 


-_--------— 


10 


2IneELBRIC Jones & Brown, Inc., Dept. RL 


“ 439 Sixth Ave., Pittsburgh 19, Pa. | 
, panel At no obligation, please send me details about 
f ON BACK OF EVERY the new sales record-breaker, SHADOWLINE! | 


Contractor [J Jobber 1 Dealer 2 
MASTIC ASPHALT CORP. JONES & BROWN, INC. | 
Exelusive Produce f Not 1! Distribute f Name 


Address | 
City State 








Inselbric, Inselwood & 


South Bend, Ind. Elizabeth, N. J. Pittsburgh, Pa. 
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» NEWS OF THE MONTH 
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Volume of Construction 
Sets New Record in May 
truct t 


| at $1,941,000,000, 14 Ruberoid Appoints Woodward 
a . one 1 oes As Executive Vice-President 
1950 


$8 074.000 


lected executive 
was an 


ham, president 


\n analysis 

dential buil 
(00.000. an increase 7.000.000 
ind an imecrease t 14,000, 001 
1949. But for t 
residential constru 


percent compared wit 


Small Mortgage Loans 
Reach New Monthly High 


M riwage f S2Z0.000 


Marcel 


Members 


R. M. Hollingshead Corp. Grants 
Sales Rights for “Cocoon” Roofing 
Materials to Tampa, Florida Firm 


material The New 
recently been con 
civilian use by de- 
a number of 
dustries 
Rights granted by the Hollingshead Co 
poration to I 
e building 
ion 
protective materials 
waterproofing and interior 
nd decorating. The new arrat 
into effect on June 1, 1950 


Celotex Advertising 
Wins Awards 

In the Chicago Federated Advertising 
Clubs annual competition, the advertising 
campaign of The Celotex Corporation was 
judged the best black and white product 
selling campaign of the general magazine 
division 

The effectiveness of Celotex advertising 
vas been further confirmed by the winning 
f two merit certificates in the 1950 Product 
Literature Competition sponsored by The 
American Institute of Architects and The 
Producers’ Council, Inc. The two specific 
pieces of literature cited were “Celotax 
Building Products Dealer Catalog” and 


“Celotex Acoustical Materials.” These awards 


were based on “service to the architect in 
the selection and specifying of building prod 


ucts 


Bird Holds New Products Parley 
Key manufacturing and sales leaders from 
Bird & Son's three building materials plants, 
Norwood, Mass Chicago, Illinois, and 
Shreveport, La. met in the East Walpole, 
Mass. home office and in Boston at the Parker 
House during the week ending June 10. Pur 
if the meeting was two-fold: To cor 
levelopment and sales potential of 
roducts, and to discuss plans for sell 

reflective in g materials 

vate Products, Inc. of Chicago, II 
endance at t meeting were plant 
tendents, sales mat 
f all mills in addit 


Armstrong Televises Building 
Materials Show Nationally 
\rmstrot : ] lheatre tl 


rk, is b 
24 NBC 
20 more 
will take 
axial cable, it was ¢ 


(Continued on Page 34) 








WEATHER-LOCKED 








CHICAGO 
PITTSBURGH 


APPLICATORS 


ALSCO, Inc. 
Phone—Wire—wWrite for Details 260 $. FORGE ST 


AKRON 8, OHIO 


Please rush me the details on ALSCO Aluminum Siding. | am 


interested in becoming oa 
AL C) Dealer C) Distributor 
y INC. Nome 


260 So. Forge St. 
AKRON 8, OHIO 


Address 





Insulated Siding Cutter 


The ©. Pearson Mig 


meced the producti " 


ng utter 
feeding devi 


The tool 


mati 


through the cu 
effort. The cutting 
lighest quality 
gn its 1 
product 


immediz 


Ladder P 


Pait and repa I 
ladders tor long period 
1 platform whi 


ittorm mes 


ara 


New Insul 


tex 


ating 


latform 


many new 


mercial « 


m 


and be used over 


Siding Cutter 





Ladder Platform 


Red Cedar Siding. 


alleable iron, 


to furnish mop heads made 
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poss 
t 


onstruction 
* * 


Iron Mop Heads 


unbreakable mop head, made 
indefinit 


Here's ar ot 
which will last 
and over again 


For many years the malleabk 


practically 
manutacturers 


unavailable, and 
were only 


of aluminum 


were 


at reason 


gray iron 
ble iron mop heads are available 


" 
maiiea 


styles 
Regular Malleable Iron Mop Heads 


Ke aper of a W yoden 


(mad to 


Special Malleable Iron Mop Heads 


made with larger holes tt 
over 12” steel tubes) 
events bur 
the additiona 
more ffset by 
andles 


yurnt wooden 
rough David Levow 


\vailable t 


Rust-Proofing for Gutters 
\egis | abo atories Ine have 


louvers 
No-Rust” t syrup-lik 

istency, made from a resin and 

be sprayed or applied 


\ Cal 
| 
is quick-drying an 


| substance 


smoothly to I ard rust 


Bibliography o 


24-page bhogray 


f Construction Films 





If further information is desired 
ibout articles appearing in the 
this magazine send a card 


pages of 
to the editorial depart- 


or a letter 


ment 
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Building Insulation, by Paul D. 
3rd Edition—Revised and Enlarg 
359 pages, 154 illustrations, 54 tables, is fully 
indexed, durably and handsomely bound in 
washable cloth to give the uimost in service. 
It is priced at $4.50 

In this new edition an effort has been made 
to cover the subject in such a manner that it 
will be useful and of practical value to the 
architect or engineer, to the manufacturer, to 
the dealer, and to the consumer who may be 
contemplating the construction of a new house 
or the remodeling of an old one. The book has 
been brought up to date in all details. 


Sheet Metal Work, by William Nuebecker. 
360 Pages. $3.00. A generously illustrated 
manual of practical self-instruction in pattern 
drafting and construction work. It includes 
chapters on tools, methods of obtaining pat- 
terns, workshop problems, problems for light 
gauge metal, coppersmith’s problems, prob 
lems for heavy metal, skylights, roofing, cornice 
work and patterns for forced-air fittings. 


Asphalt and Allied Substances, by Herbert 
Abraham, 1,515 Pages. $22.00 for New Edition. 
A key to virtually all available knowledge 
on asphalts, tars and pitches. The volume nas 
333 illustrations, 122 tables and charts, 12,000 
references and 9,000 patent citations. Included 
are sections on prepared roofing-asphalt shin- 
gies, built-up roofing and waterproofing 


Skylight and Room Tables, by H. Collier Smith 
134 Pages. $1.50. This is a time-saving refer 
yiving the true lengths of all bars 

i ~ rafters of standard 

r is a practical skylight man 


How to Estimate for the Building Trades, by 
Townsend-Dalzell-McKinney. $5.50. A complete 
and practical book the estimating of mate 
rials and labor, plus the actual practices of the 
various trades in handling construction details. 
For the estimator tractor or builder who 
does not have bulging of cost data, this 
k will prove t ] 


Roofing Facts Worth Knowing, by G. W. Owen 
$1.00. An illustrated booklet of interest to 
roofers and their customers. Contains many 
valuable items of information including history 
and importance of roofing, built-up roofing 
flashing information, factors affecting the choice 
of a roof, roof maintenance and many others. 
This booklet can be used as a selling aid for 
your sciesmen 


My Hardest Sale is an account of twenty diffi- 
cult sales that were closed through clever, 
unusual stunts. Every salesman selling roof- 
ing, siding and allied products can get hun 
dreds of dollars worth of ideas out of this 
brochure. It costs only $2.00 each, or $1.50 for 

li practical 22-page 
mds of everyone of your men 


Cash only—List the books you want. attach to 
check for the proper amount, and mail to. . . 


BOOK DEPARTMENT 


AMERICAN ROOFER 


425 Fourth Ave., New York 16, N. Y. 


Not just /...Not 2... 


.-. gives all 


7 ECONOMY 
Z LONG LIFE 
3 EASE OF APPLICATION 


Chase Impervitex is a thoroughly tested roofing mem- 
brane made from Chase Topmill Burlap, completely 
saturated and rotproofed. Its greater tensile strength 
assures roof satisfaction—not affected by ordinary con- 
struction shifts. When used as a cap sheet over old roofs, 
Chase Impervitex gives many years of additional roof 
service. Comes in 50-yard, easy-to-apply rolls. Ideal also 
for stripping, patching and flashing. Open pores permit 
perfect bond of waterproofing agents. Get complete 
details on Chase Impervitex. Mail coupon today. 


et A 7 |B ae 


CHASE BAG CO. 
309 W. JACKSON BLVD., CHICAGO 6, ILLINOIS 


GENTLEMEN: | AM INTERESTED IN IMPERVITEX 


(0 HAVE SALESMAN CALL 
(0 SEND INFORMATION 


ADDRESS.........- ee eeeesececesecees te nccecccseceseccccesesess DIATE sscccssnseeseseeese 


CHASE BaG Co. 


General Sales Office: 309 W. Jackson Bivd., Chicago 6, Illinois 
Branches Located Coast to Coast 
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AMERICAN ROOFER 6 
Siding Contractor 


425 Fourth Avenue, New York 16. N ¥.} 


Please enter my subscription to AMERICAN ) 


ROOFER & Siding Contractor, at $3.00 for 
one year. Bill me for this amount ‘ 

Enclosed is a check or money order 
My Name 


Position 
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Subscribe TODAY 
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NERSICA Name Now 
Registered by U. S. 
Commissioner of Patents 
The name NERSICA has been of- 
ficially registered by the Commissioner 
of Patents of the United States Gov- 
ernment North- 
and Insulat- 
ing Contractors Association, Inc.. to- 


This act gives the 


g 
eastern Roofing, Siding, 
tal ownership of the name or any close- 
ly approximate derivation which might 
be coined to take advantage of the na 


tional recognition of its value 


16 Acre Roof 


(Continued from Paae 


13) 
insulation mopped over the first ply. 
In certain deck was 
onutted and patented deck substituted. 
Expansion joints of 22 gauge galvan- 
ized steel were placed approximately 
300 feet apart. The balance of the roof- 


areas the steel 


ing metal work, including gravel stop, 
skylight flashing, ventilator and vent 
pipe flashing, was shop prefabricated 
of galvanized. 

The exterior walls are of either cor 
rugated or composition board, the com- 
position board 
strips. All 


walls are of 


batten 
exterior 


fastened with 
flashings to the 
lead. Total outside 


area is about 70,000 square feet 


wall 


Manufacturing areas of the building 
are ventilated by 95 gravity exhausters 
and 20 power driven blowers, In addi 
tion, scores of large louvers were fur 


nished and installed in the exterior 
walls 
Statistics for the (¢ 


building, 


Can 
Wigton 


\bbott Corporation, are properly astro- 


ontinental 
constructed by the 


nomical for Pittsburgh’s largest build 
ing; 1000 tons of slag, 40 


and 75 ladders installed throughout the 


cars of pitch 
building to reach the roof indicate the 
size of the story that can now be told 


Water Does Harm 
Far From Leak 


Water seeping through a roof can 
show up far from the actual leak. It can 
flow down through the walls of the 
house to crack plaster and stain wall 
paper even in first floor rooms 
Reroofing, rather than patching, is 
advisable if a roof is in poor condition 
\ new covering of asphalt shingles usu 


ally can be laid on top of the old roof 





(Wh ond 
Short Cuts 


Multiple-Purpose Hammer 
The more purposes a tool can be 
used for, the more helpful it is to the 
home craftsman. Here is an idea for 
adapting a standard claw hammer so 
that it can be used to pull small nails 


S suck 1] hae 1 | 
ind’ tacKsS aS Well aS large nals | lea 














small claw in the end of one of the large 
claws, as shown in the sketch. The 
small claw also is helpful in pulling 


nails from hard-to-reach places 


Rust on Shingles 

©.—How can I remove rust stains 
from asbestos shingles? The rust from 
the mailbox stained them. C.P. Amity 
ville 

\.—There are solutions on the mar- 
ket made expressly for the removal of 
iron rust and copper stains from 
asbestos shingles 

This solution, or a five per cent solu 
tion of phosphoric acid or a two per 
cent solution of oxalic acid, followed by 
a rinse with clear water after applica 
tion, will remove iron rust stains 

In using the prepared cleaner, or the 
acids mentioned, the use of rubber 
gloves is recommended. Woodwork, 
shrubbery and flower planting should 
be protected and any solution or acid 
dropped on same should be immediately 


washed off with clear water 


Stained Shingles 
While painting my outside win 


t} 


frames, the painters let drops of 


fall on the asbestos shingles. Can 

you advise me how the stains can be 
removed? J. G., Farmingdale 

\.—Wet paint spots on asbestos 


mtinued on Page 28) 


"NO OTHER WAY T0 GET 
MATERIALS UP FASTER” 


—says Carl E. Johnson of RAINVILLE-CARLSON, INC. 





@ INSULATION 
@ FELT 

@ PITCH 

@ ASPHALT 

@ SHINGLES 

@ GRAVEL 

@ BARRELS 

@ WHEELBARROWS 
@ KEGS 

@ DRUMS 

@ TOOLS 

@ EQUIPMENT 





UP IN SECONDS 
WITH THE 


American 


Roofer’s 
Hoist 








Mr. Johnson ought to know. As superintendent and partner of one of 
Minneapolis’ leading roofing and sheet metal contractors, he has an 
AMERICAN Roofer’s Hoist working for him every day. 

“Handles 500 pounds like nothing,”’ he states. “Hoist itself weighs only 
410 pounds . . . goes to our jobs in a light truck or trailer . . . one man rolls 
it where we need it. Easy to set up, starts right off, easy to control.” 

“On a recent 800-square roofing job,” says Mr. Johnson, “‘our Roofer’s 
Hoist lifted over 418 tons of material . . . got each load up in seconds and 
with complete safety.” 

Speeds from 150’ to 500’ a minute. Capacities from 200 to 650 Ibs. single 
line pull. You’ll like the low upkeep of this light, rugged hoist. Only pennies 
a day to own and operate. Call your AMERICA OIST distributor, or 
mail coupon below for literature. 


PRICED COMPLETE a 
$42000 FO. 8. | er meted 


St. Poul, Minn. American Hoista De 





rric 
St. Poul |, mar Company 


5 
Ple, 116 


e 
American Rx 


| 

| 

| 

! 
American Hoist ---. 


& Derrick Company i 
St. Paul 1, Minnesota | 
Plant No. 2: South Kearny, N.] ! 
Sales Offices: New York - Pittsburgh - Chicago 


»0fer’s Hoist, 


Company 


Address 











NEW TRIM FOR 


INSULATED SIDING 





This 


method of application 


utilizing our new 


nose corner (left) 


patented metal back 


band (right). 


illustration shows 


bull- 


and 
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ANOTHER BACK-BAND TRIM FOR 
ASBESTOS, WIDE SPACE OR 


STRAIGHT 


INSULATED SIDING. 


WILL HELP TO SELL THE JOB. 


Write for Illustrated Folder 


No. 200 


CHICAGO METALLIC SASH CO. 


2112 OGDEN AVE 


CHICAGO 12, ILL 





ALUMINUM 
MOP HANDLE 


=¢ = ==T 
p aall 


me | 








Light weight. Outlasts wood many 

times. Unbreakable, economical 

Will not burn! 

Fiberglas Mop Yarn and 
Ready Made Mops 








ROOF SCRAPERS 
The “Fitrite”> 


Double edge reversible 
blades, 342", 6” and 7” 
sizes. 


<« The“Rival” 


Single edge removable 
blades. Strong. Simple 
construction. 31", 7”, 
14”sizes. Available with 
py Knob or “D” Handles. 


7 














PORTABLE 

ELECTRIC SAW GUN 
LADDER BRACKETS 
ROOF BRACKETS 


Write Dept. “R” for catalogues and prices. 
Te protect trade please use your printed sta- 
tionery. 





ADJUSTABLE PIPE 
SNOW GUARDS 


“PROTECTOR” 


For Residential 

Type Buildings 

2 PIPES \4” IPS 
installed on old 
roofs without re- 
moving slate. ideal 
for small homes. 


“FITRITE” 


3-Pipe 
3 PIPES 4%” IPS 
For large slate 
roofs, Sponish 
corrugated and 
other steep roofs. 


Lil aN 

CATALOG IS 

SWEET'S 
_——_/! 


ORNAMENTAL 
LEADER STRAPS 


These straps sold thru jobbers only 


DAVID LEVOW 


Tite, 











308 Wist 20ST 
NEW YORK 
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What's New 
(Continued from Page 22) 
films are 16 mm. sound movies, many of 
them in color. The others are sound slide 
films. The running time in most cases is 
20 to 30 minutes. 

The bibliography gives the titles, a sum- 
mary of the subject matter, running time, 
type of film, and the addresses from which 
the films may be requested. All of the 
films are available without charge to re- 
sponsible groups. 

The Council prepared the bibliography to 
assist those in the building field who are 
charged with programming meetings for ar- 
chitects, engineers, home builders, contrac 
tors, architectural and engineering students. 


Safety Rails For Pump Jacks 


Combined in the safety 
bench. 


rail is a work- 
An extra rail to the single rail used 
guard and have a work-bench 
From this you can do cutting of shingles 
and materials at waist height 


as a you 
It eliminates 


all stooping down and reaching, or it will 


hold tools and materials for easy access. At 
tached to the load-carrying bracket it moves 
right up with it when jacked up. It is a 
for meeting the 


for safety, saving time and money, 


practical demands of 
the state 
too 
Manufactured by P. Hoitsma 
Scaffold Bracket Company 


way 


Adjustable 


* * * 


Stud Welding Folder 

Eleven different construction applications 
of stud welding are illustrated in a new 4- 
Nelson Stud Weld 
Morton Gregory ( 


page folder issued by the 
ing 
tion, for guidance of architects, engineers and 
contractors interested in utilizing 


Division of rpora 
this low- 


cost quality fastening technique 


Uses shown include installation of rooting, 
siding, windows, and decorative panels; in 


sulation, electrical equipment, and various 


types of reinforcing for concrete and granite 
applications 


* * * 


Siding and Sheathing 
\ new product is Celotex ShadowGrain 
Insulating Siding. ShadowGrain c 
9 in. x 


wr “Beveled” siding 


ymes in 
8 in. panels simulating “Clapboard” 
\ new, improved shake 
texture provides for better concealment of 
nails 

All Celotex 25/32 in 


(Continued on Page 35) 


Insulating Sheathing 
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Tips For 


SALES MSN | 


(With this issue American Roofer & Sid- 
ing Contractor begins a regular feature for 
the benefit of the many contractor's salesmen 
who read this publication. Send im your 
“angles” on better selling.) 


Selling Technique That Works 

Having salesmen work in teams of 
two is one method of insuring substan- 
tial sales volume, according to Leslie 
M. Davis, proprietor of the Capital 
Roofing and Insulating Co., 501 E. 
Michigan Ave. Not only can they make 
a more effective sales presentation, he 
says of his 14 men’s efforts, but they 
keep each other’s interest high and are 
able to offer constructive criticism of 
sales methods 

Explaining how this works, Mr. 
Davis recalls the result of a dual can- 
vass of a prospect interested in insula- 
tion: One of the men started to extol 
the type of material we handle. His 
partner immediately noted that the 
prospect resented something and, by 
discreet questioning, found that the 
homeowner had his previous home in- 
sulated with another type of insulating 
material—which had proved quite sat- 
isfactory. This second salesman then 
informed the prospect that his partner 
hadn’t meant to slight the other ma- 
terial, that both were equally effective, 
but that we happened to handle our 
type of material. Following this expla 
nation, the sale was successfully con- 
cluded by the first man 

The important thing to remember 
here, says Mr. Davis, ts not the ques- 
tion of comparing materials, but the 
advantage of the second man being 
there to notice the prospect’s reaction 
and clarify any misunderstanding im- 
mediately—before the prospect’s differ- 
ent opinion caused the sale to be lost. 


The Trade Association News 


Special Clips 


(Continued from Page 17) 


rather than relying on asphalt mopping. 
For these reasons, every roofing con- 
tractors should have with hiin on every 
job a small box of insulation clips and 
a 6” wide roll of reinforcing membrane 


fabric 


MINERAL RUBBER 


RUBERTITE 


Tested and approved by ASTM 


COLD PROCESS ROOFING PRODUCTS 


7228 N. E. Miami Court MIAMI 38, FLORIDA 
Phone 89-2401 


Mr. Roofer: 
You can manufacture your own COLD PROCESS ROOF COATINGS, with 


RUBERTITE CONCENTRATE 


A Mineral Caoutchouc, Latex and Lignin Compound. 


RUBERTITE CONCENTRATE is used in combination with RC-1 cut-back asphalt, to make 
RUBERTITE COLD PROCESS ROOF COATINGS. 


Federal and State specifications on all jobs for waterproofing, are “RC-1 cut-back asphalt” 
(RAPID CURE ASPHALT). RC-1 cut-back asphalt is being supplied by many oil companies, 
who make deliveries in 50 gal. quantities or over. Prices for RC-1 cut-back asphalt range 
from 9c to 16c¢ per gal. depending upon quantities and locations. 


The proportions of RUBERTITE CONCENTRATE to the asphalt cut-back are from 5% to 10% 
of the asphalt volume. 

Approximate costs per gal. of the finished products. RUBERTITE 

Fibroid 

RC-1 cut-back asphalt 50 gal. $6.50 $6.50 
RUBERTITE CONCENTRATE . 2% gal. 5.63 5 gal. 11.25 
ROCK-WOOL (white) fiber . 25 ibs. 75 ses 
Chemical (household variety) 10 Wb) 


Laminary 


Total costs per drum (55 gal.) $12.98 $18.50 
(If asbestos fiber is to be used, the cost per gallon will be 3c more) 
RUBERTITE CONCENTRATE dissolves rapidly in cold mix with the cut-back asphalt. A 
mechanical agitator may be used, or a common garden “T" rake to stir the mixture in open 
55 gal. steel drum. Mixing time 5 to 10 minutes. 
RUBERTITE CONCENTRATE is available in 5 gal. cans and in 55 gal. one way steel drums. 
Prices are $2.50 per gal. in 5 gal. cans and $2.25 per gal. in 55 gal. drums F.O.B., U.S.A. 
destination. Minimum orders for prepaid freight — 2/5 gal. cans or 1/55 gal. drum. 
In general roofing, Rubertite Laminary and Fibroid are about 50-50 on quantities used. In 
estimating on bids for jobs, an average of 32c to 35c¢ per gal. should be the basic figures 
for material. 
The roofer who gets into his independent manufacturing, and applying of Cold Process 
RUBERTITE, to new and old roofs, can be assured of the merits of the products. The 
property owners can be given long time guarantees with certainty. 


Territorial FRANCHISES are now open everywhere. 
To Roofers, Jobbers, Dealers and Salesmen. 
Write Today 


COLD PROCESS ROOFING PRODUCTS 


7228 N.E. Miami Court MIAMI 38, FLORIDA 











AJAX Roofing Brackets 
MAN-size — Superefficient 
ALL STEEL — Unbreakable 


AJAX Building Bracket Co. 
1551 Rydal Mount Rd. 
Cleveland Heights 8. Ohio 
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Developing Good Relations 
ADJUSTABLE ROOFING 


(Continued from Page 12) 
BRACKET “ab . 


FOR A 2x 8” PLANK Hen ai mi have done that, you can _ if it seems wise, in your own individual 
Se ptnbeans aimanem business, to go into other aspects of 
rs started be- home modernization, | would also sug- 


gest that the salesmen in those fields 


It started | ul there was an eco be just as much specialists in that line, 





cause there was an opportunity tor it 


because there was the as | think the salesmen in the siding 


SCAFFOLD lat using good selling methods, and roofing should be. 


re nothing had 


BRACKETS be 13 singer Whe vu aes the Don’t Scatter Shots 


TWO TYPES AVALABLE FOR HOOKING ‘ 
AROUND STUD Of NAWING TO SIDE © 4 irre isin in W you were en 
eee -_ 1 siding business I think, as | said, that experience has 

you wet xperts in that field. Your Shown that you can't scatier your am- 
REIMANN and GEORGER nv 7 n that field And munition, and l Say this tor your con- 
69 N r BUFFA 3, NEW YORK 


and I think ex sideration, based on the experiences 
B26 peries ll sh t! if your am- - have seen with many salesmen who 


_ ROOFING munition is scat Wi vou don't tty to do too much and succeed in doing 
BRACKET make the « its very little. 
a oe Now a successiul merchandising pro 
Know Your Products gram doesn’t just happen. You don’t 
get orders by playing hunches. It takes 
specialist in every thinking. It takes planning, and it takes 
} 


specialist in a few the inculcation of those sound principles 


LADDER ' ' >. " “o i ; rs v products coming 


ctu necessary that The top man, of course, sets the 
JACKS lling t ki the technical pace, but he has to make sure that that 


RESTS ON THREE RUNGS AND r “he , , : , | — 2 
HOOKS AROUND SIDE RAIL . idle i LOpH ut ose products permeates down through his entire or- 


USED OVER OR UNDER LADDER .tech- ganization. | am thoroughly convinced 


that if, in this industry, you take full 


of salesmanship into your entire staff. 


asked to tell anv advantage of all the assets that you have 


1 an ll ever have to know, today in this market—your good repu- 
— em , P J 1 "i " 
ul nee t in order to gain that tation—your knowledge of how to do 


it comes from sell things—your insistence on good work- 


ng something that you are thoroughly manship—your insistence on neatness 
fanniiar h—that you know you have when a job is completed—and a desire 


you know all the to have good relations in your com- 


KET Tl ES nswe! munity with your employees — with 
reto t Is my very serious sug- your customers with your fellow 








into the year that is citizens with your competitors 


we think about this and with the whole industry you will 

business of making our salesmen spe- end up by making 1950 a banner year, 

Connery, one of the oldest ialists. Make sure that they are spe- and we will again go on with greater 
manufacturers, offer modern ilists in this prime business of yours faith in the American system of free 


} 


oil burning kettles of superior this roofing and siding business—and __ enterprise. 
design for heating tar, pitch 


and bituminous material 


7m Kinks & Shortcuts 


(Continued from Page 25) 
Write for catalog show 
ing our full line of sh ” removed by carefully cement 
bottom fired and tube wiping t s t vit i cloth soaked in Blended Color Roofing 
heating kettles, buckets. tury r other paint thinner. Drv a How is blended color roofng 
dippers, ete paint spots n be scraped off ‘ made ? 

with ; A—Blended color asphalt shingles 


—CONNER Y— tw t thinner are made by mixing two or more col- 


~usda ors of granules before they are bonded 
CONSTRUCTION CO. Cleaning Rust to the material. Colors are “fired” into 


2nd & Luzerne Sts. carpenter's square which has the mineral granules by ceramic meth- 
PHILADELPHIA 40 PA Hpecon sty rom use in wet weather ods This kind of roofing is available 


rubbing it with drv_ in solid colors, too. 














for July, 1950 


Roofing for Homes Tested 
In Two Kinds of Weather 


To research scientists in the roofing 
industry, there are two kinds of wea- 
ther. There is “natural” weather, odd 
as that term might seem, and weather 
made by machine 

The most helpful machine is the 
weather-ometer, in which a_ year’s 
amount of sunlight or rain can be com- 
pressed into a few days. To test as- 
phalt roofing for resistance to sunlight, 
an ultra-violet are light is used. In rain 


tests, water pressure is sprayed 


Continuous driving rain is simulated in 

the weather-ometer as asphalt shingles 

are submitted to a rigorous laboratory 

test. To create the effect of sunlight, an 

intense ultra-violet are light is put in 
place of the water nozzles. 


Because these experiments show 
| l he most durable, 
vement of asphalt 
Research has been 
conducte than 24 vears at 
the National Bureau of Standards in 
Washingtor 

The principal testing station for de- 
termining the durability of asphalt roof- 
ings under natural conditions is at 
Houston, Texas. Here, more than 5,000 
rooting san ples are exposed to the most 
unpredictable weather in the United 
states 

Houston was chosen as the location 
of the testing statio 


Bureau records. Aver- 


after a study of 


78 percent. 

50 inches 

is 90 degrees or high- 
€ veal Strong 


1 some moist, blow 


Twenty years’ service 
is PLENTY OF PROOF! 


might show them this picture. Here 
is an insulation you don’t have to 
take on faith. Thousands of instal- 
Brooklyn, N.Y. Twenty years later, lations prove that Novoid Cork- 
that same insulation is still in place. board will do everything claimed 
The factory has changed hands (it’s for it. 
now the Detecto Scales, Inc.); the That’s why Novoid Corkboard 
roofing surface has since been re- is a sound base on which to build 
placed; but the original insulation a reputation for quality roof work. 
is still doing its job. You can get Novoid from a distrib- 
When your customers are tempted utor near you. May we send you 
to experiment with new and un- his name? Novoid Cork, Engle- 
proved insulation materials—you wood, New Jersey. 


Here’s a picture taken in 1930. It 
shows Novoid Corkboard going on 
a factory roof at 540 Park Avenue, 


NOVOID CORKBOARD 


ROOF.INSULATION 
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They must make 
good or we will! 


STAY SHARP 
ROOFING KNIVES 


First choice with roofers for almost 100 years. Stay Sharp Knives are 

preferred because they have a keen, rigid blade that cuts and trims 

smoothly—evenly—accurately! Hand-honed blades, uniformly tem- 

pered by an exclusive process are driven into custom built handles 
No play! . » « never = wobble. And you'll never tire from an uncomfortable 

grip—Stay Sharp Knives are designed for perfect palm fit, always 
No wobble! giving you a firm grip. 

Since 1850, R. Murphy Stay Sharp Roofing Knives have made roofers’ 

work easier. They must make good or we will! 

Ask for them at your nearest Hardware or Roofing Supply Store 


R. MURPHY'S 
ae Cree R. MURPHY {200 


AYER, 
MASSACHUSETTS 

















AS SOON AS YOU USE 


THE MATT 
FELT LAYER 


This is the greotest piece of 
equipment thet has ever been 
presented to the roofing in- 
dustry outside of MATT 
Coil-Less Burners. Just think, 
you con mop and lay in one operation, even on 
the windiest day. No fish mouths—a good even 
job that no human hands could accomplish. No 
woste—you use the correct amount of hot stuff- 
no hard physical labor of mop pushing 
A lerge Chicago roofer mopped and laid 125 
to 150 squeres 3 ply a day with only 3 men 
a herd working machine thot will enable you 
to cleer @ profit on jour jobs 


Get acquainted with 
These am 
watt proouc 


write for Circulor 


Pewee burners MATT COIL-LESS BURNER CO. 
ooo 4015 W. LAKE STREET CHICAGO 24, ILL. 
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Book Award 


(Continued from Page 18) 


1950 building products literature com- 
petition recently conducted jointly by 
the American Institute of Architects 
and the Producers’ Council, Inc. The 
awards were made at a luncheon meet- 
ing, attended by 2,000 persons, held on 
May 10 at the Mayflower Hotel in 
Washington in connection with the an- 
nual convention of the sponsoring or- 
ganizations. In addition to architects, 
the guests included representatives of 
many of the country’s leading manu- 
facturers and others directly connected 
with the building products industry, 

Typical of the awards was a certifi- 
cate of merit presented to The Ruber- 
oid Co. for a book of facts on built-up 
roofs and flashings, designed to give 
the architect detailed information about 
materials and methods of application 
for use in solving the problem of speci- 
fications for differing conditions and 
purposes and different kinds of build- 
ings. 

Lessing W. Williams, chairman of 
the jury of award, personally presented 
the awards, that for The Ruberoid Co. 
being received by T. M. Dantz, gen- 
eral manager of the company’s built-up 
roofing department. 

In judging the Ruberoid book, Mr. 
Williams said, the jury found that it 
embodied certain features of very prac- 
tical, professoinal value to the archi- 
tect, such as logical organization of 
material, conciseness of text matter, 
helpful illustrations, absence of “selling 
talk”, and a unique tab index making 
it easy to find quickly the kind of in- 
formation immediately needed. Noting 
also that the Ruberoid book is con- 
spicuously dated on the front cover, 
Mr. Williams said it is of the greatest 
importance to architects that all product 
literature be plainly dated. 


Use Window Sash 
For Accent Color 

Window sash painted a bright color 
can be used to accent the exterior color 
scheme of a home. 

If the sash color is to serve as an 
accent, it should be in strong contrast 
to the color of the sidewalls and should 
harmonize with the roof color. An as- 
phalt shingle roof, in either a solid color 
or a blend of different hues, is consid- 
ered the basis of exterior color plan- 


ning 





for July, 1950 

Carolinas Roofing & 

Sheet Metal Contractors 

Assn. Holds 7th Conv. 
With George \ 


ing Co., ( 


Owen, Owen Roof- 
\ 1ce- 


President 


lumbia, presiding as 


President in the absence of 


Horace King, the Carolinas 
and Shee Metal ¢ 


L- held its 7 
week held its /t 


Roofing 
ontractors Associa- 
tion last ) annual con- 
vention, the pl ice being the Ocean For- 
est Hotel, rtle Beach for the fourth 
consecutive yeat 

Among the distinguished guests and 
speakers were two 


the National 


past 


presidents of 
ontractors As- 
sociation, Mr ockrell of Chi- 
cago, and Mr. Boyd Griffiths of Bing- 
hamton, N. Y. Mr. Griffiths, 


¢ 


also a pas pre sident of the 


Roofing ¢ 
Charles ( 


who is 
Northeast- 
Insulating 
, addressed the 


ern Roofing, Siding and 


Association 


convention on the 


Contractor 
value of good and 
trade associations in promotion 


legitimate aims of ethical roof- 


g and sheet metal contractors 


Carolinas Group Is Tops 
oth Mr 


stated that t 


Griffiths and Mr, Cockrell 
e Carolinas group is re- 
the best, 
ind most active of the regional 
\s further 


was the 


garded nationally as one ot 
largest, 
associations in the industry 
evidence of this fact election 


during the past one of 


t 

Carolinas Association’s past presidents, 
Mr. Gordon Waters of Rocky Mount, 
N to be president of the National 
i tors Association dur- 
rent year Mr 


ttendance at 


yeal ol 


Waters was 
Myrtle Beach last 
he convention was also addressed 


by Mr 


manager for the 


Gates Ferguson, advertising 
Celotex Co., a speaker 
of national reputation; Mr, J. D. Wil- 
der, Executive Secretary of the Sheet 
Metal Contractors National Associa- 
Mr. W. D. Workman of the 
m Ne Ws and ( 


enjoyme! 


ourter 
it of the three day 


rreatl 
great 


vy increased by the 
e Salesmen’s Group 


upply and serve the 
eet Metal Contractors 

th and South Carolina. Headed 
by Mr. E. W. 

r Co, of C 

harles Graham, Johns- 

gh, N.C 

tainment Committee, 

provided entertain- 


} 
nUn- 


as chair- 


T gram. 


MEMBRANE WATERPROOFING FABRIC 


is As THRIFTY 





os 





individual cartons. 


temperatures, 


the work. 


able and prevents 
expansion and contraction. 
the finest quality, meeting 


tions. There is a KARNAK 





Write today for illustrated 
Specifications Book. 


Made of strong cotton fibers, closely 
woven and heavily impregnated with 
asphalt, KARNAK fabric is very pli- 
rupture a 
t is 

ai | KARNAK 
government and ASTM specifica- 
roduct 
to meet every asphalt specification. 


You save 3 ways with KARNAK membrane water- 
proofing fabric! It’s thifty because there’s no waste: 
it’s evenly rolled so that you can use it down to the 
last inch—no ragged ends to throw away. Packed in 


KARNAK can be used at extreme temperatures. 
It unrolls smoothly at all 
saving time 
and labor costs, speeding up 





KARNAK foe 
Coatings 
for Roofs, Metal Surfaces and 
Masonry Surfaces. Foundation 
coat.ngs, for brush, spray or 
trowel application 


Aluminum 
Roof 
Coatings 
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L E W I S ASPHALT ENGINEERING CO. 
30 Church St., New York, N. Y. 
Manufacturers of Asphalt Specialties for 25 Years 


Same Raw Material 
Used in Making 
Roofs and Roads 

The roofs on most Americans’ houses 


of the 
roads on which they drive their cars. 


are basically the same as many 


\ main raw material of both roofing 
and paving is asphalt, a petroleum de 
rivative. Produced scientifically in oil 
refineries, asphalt is the part that re- 
after 
lighter products have 


mains other 


been separated 


gasoline, oils and 


from the crude petroleum 


In manufacturing asphalt shingles, 
felt is saturated with asphalt. The felt 
is coated with a harder asphalt, and 
then mineral granules are embedded in 
the surface. The finished product is 
fire-resistant and is available in a va- 
riety of colors 


Not Sufficient Merely to Roll 
Asphalt Felt 
Brush or broom asphalt felts down 
into the hotstuff behind the mop, strok- 
ing from center of felt out to both edges. 
It is mot sufficient merely to roll the 
asphalt felt without brushing it 








Yup s 


FOR THE ASKIMG 


st ae 


The Free BOOKLETS offered here repre- 
sent the most expert knowledge available in 
each specialized field. USE THE COUPON 
BELOW to secure the booklets you want 
and please PRINT your name and address 
clearly 


MEMBRANE FABRIC and asphalt products, 
for roofing, waterproofing, insulation, damp- 
proofing, flooring, and many other roofing 
products, by a quality house at reasonable 
theck 1. 
ROOFING HOISTS als 
ladder jacks 
savers, and catalog M, just che 
ROOFERS TOOLS . Can't get it anywhere 
else? Then try here. For 
heck 3, 

HANDWINCH an lift or pull 
leads up to 10,000 Ibs. with this simple, rugged 
device which weighs only 95 lbs 
where. For informatior k 4, 
METAL BACK BAND 


the problem of window trimming. It is a con 


rices 
scaffold brackets 
For information on these trouble 
k 2. 


lists and prices, 


One man 


Sets up any 


r any siding, solves 


tinuous type metal trim. Installed against the 
casing or on top of the face of the casing. N 
wood moulding 
heck 5, 

ROOFING. SIDING & BUILDING 
Manual. Fifth Year 
all the data 
standard 


required romplete int 


Specialties 
1950 Edition just out has 
youre used 


seeing in these 


reference books of the trade, plus 
lots of 


am add 


new information about products you 


like combination windows, overhead 


—_——~o 


tchen tile, and many more. 


heck 6. 


Effective, economical 


PIGEON PROOFING 
and pe mination of the nuisance oi 
sting on buildings 
Dealers: 
or I ste info by checking 7. 
RE-ROOFING SHINGLE ied right 


shingle 


Tocess write 


over 
s quickly and at low st. For 
iterature eck 8. 
BIG PROFITS 


ior Gedgiers who def 


these aluminum awnings 
i them. Two factories 
serve 


you direct. Immediate delivery. Ap- 


heck 9. 
. and many other 
heck 10. 


BITUSTATIC CEMENT 
hing products, tor detals 
NEW MAGAZINE 


chance to get the 


Contractors have a 
inside information in a 
rapidly developing field: ‘Building Specialties” 
monthly storm-screen combo 
overhead garage doors and many 
others. $3.00 

& ii. 
SNOW GUARDS for al s of 


Mission tile 


tells all about 
windows 
year Samples free if you 


steer 
es; ais tor metal mmposition 
f atalog 8d sent free if you check 12. 
MIDGET LOUVERS .. . Made of cluminum 
amall, clean, neat. For literature and prices 
n this easy installed k 13. 
EXTRA HEAVY SHINGLES these roof shin- 


gles last much longer than ordinary varieties 


err he. 


because they have an extra layer of stabilized 


asphalt ating plus a second layer of fireproof 


eral gra heck 14, 
CEDAR SHINGLE 


n nis eautilu 


the new 
durable 
and 


with 
More 
jies that ire the real thing, easier 


ertigrade 
CLOSURES 


16 


MAIL THIS COUPON 


AMERICAN ROOFER and Siding Contractor 


425 Fourth Avenue, New York 16, N. Y. 


July, 1950 


I would like literature or information on the following: 


in ? 13 19 
| 8 14 20 

mo °° 15 21 

) 10 16 22 

11 17 23 

12 18 24 


25 31 37 43 
26 32 38 “mo 
27 33 39 45 
28 34 40 46 
29 35 41 47 | 
30 36 ao 4 


li you want American Roofer, 12 months for $3.00, check here [} 


Name 
Company 
Address 


City 


Position 


AMERICAN ROOFER 


CORK ROOF INSULATION has greater 
structural strength, high insulating value, light- 
er weight. For free manual check 17. 


FELT-LAYING MACHINE ... At last, a machine 
that automatically does the job of laying felt 
en a built-up roof. Three men do the work of 
check 18. 


five. For information, see details 


bdbracket 


all steel, unbreakable roofing 


patented folding. Check 19. 


MOP HEAD AND STAPLE 


roofing accessories. For 


. and many other 
theck 20, 


information 


CAULK IT UP .. . with this perfect sealing 
compound which comes in many colors. Infor- 


mation and free gun offer, check 21. 


ZINC CORNER STRIP ... Improved appear- 
ance at corners and along window and door 
frames on siding jobs with this metal siding 
trim. For k 22. 


mplete details che 


IMPROVED ASBESTOS CUTTER 


struction 


Sturdy con- 
insures precise cutting; tempered steel 
blade will give years of service 


Check 23. 


Weight 44% 
24 inches long 
NEW KETTLES . A scientifically designed 
up-to-the-minute modern kettle that cuts fuel 
bills and produces the flow of hot materials 
in ¥2 the time formerly required. By a firm that 
has the Check 24, 


know-how’ of 40 years 


ALUMINUM SIDING has th 
aiuminum ina | the beauty 
J savings nm tue paint I 
In three beautiful permanent 
heck 25. 
RED CEDAR SHINGLES At 


in sei then 


a price you 
than ceram- 
city, 


10re € xpensive 
Iisbestos my ne 
heck 26. 
KETTLES FOR “HOT-STUFF” . Many sizes, 
skidmounted, steel wheels, hard rubber tires 
and pneumatic tired roofing kettles. Leaflet 
4 k 27. 
MANY ROOF DRAINS 
ing and expansion joint. Some territories open. 
For k 28. 


dealership per 


+ A, free he 
. with copper flash. 


nation ne 


ROOFING KNIVES Keen, rigid blades 
driven into custom built handles that provide 
st the right drip. Prices, detai heck 29, 
KETTLES, PUMPS. HOISTS ny types and 
varieties available Snly kettle with burner 
1eati n place ck 30. 
INSULATING ROOFS 1 this highly mois- 
ture resistant product keeps heat loss through 
id top floors 


i iniormation 


CAULKING COMPOUND 


wit 
k 32. 

ROCK WOOL SALES 

iy tie in with t 


page of 
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CORK ROOFING 


edse 


ROOFING MEMBRANE 


j-eX; 


NON-BURNING ROOF MOPS 


re, we 
eck 36. 
INSULATION CLIPS 


k 37. 


SNOW GUARDS 


BUILT-UP ROOFS 

k I fs check 39. 
INSULATING BRICK SIDING 
real brick and is a better ins 
rick 

heck 40. 

NEW COLD-PROCESS 


product wil 


s00Nn MACE 


check 41. 


LADDER JACKS 
Brackets jesigned 


every kind of jot stable 


mplete information sent free, if you check 
42. 
SPRAYED INSULATION 


new types of insulation 


NEW INSULATED SIDING CUTTER 


new iter by I . KI Ww manutactur 


Remember, the finished roof is our 
“baby” and we can offer no alibis for 
it once our work is completed. There- 
fore, before starting a new job, examine 
carefully the surface to be covered. If 
there are any serious defects or condi- 
tions which will affect our costs, or the 
ask the build 
ing foreman to correct them. If he can 
not or will not do so, report the mat 


quality or life of the roof, 


ter to your iors 


New Housing Will Get 
Steadily Better, Says 
Holden 


The next major change in the liv- 
ing standards of Mr. and Mrs. Amer- 
‘a will be a marked improvement in 


i 
the quality of their new housing ac 
commodations over their already high 
standards, according to Thomas S$. Hol- 
den, President of F. W. Dodge Cor- 
poration, construction news and mark 
eting specialists, New York, in an ar- 
ticle to be published by the Architec- 
tural Record, 

“Postwar housing production,” Hol- 
den states, “has thus far emphasized 
new dwelling units in the lower cost 
brackets. Such emphasis has been en 
tirely appropriate in a market domi- 
nated by the urgent needs of newly 
wed veterans and their young families. 

\merican families are producing 
more babies than they did 15 and 20 
years ago. Furthermore, babies have a 
way of growing up to be teen-agers 
with ever-increasing space demands 
Chere is already evidence of a trend 
to more spacious accommodations and 
more spacious living. 

“With continued prosperity,” says 
Holden, “many of today’s young par- 
ents will enlarge their incomes as they 
and their children grow older. These 
family trends should not only create 
demands for more rooms per dwelling 
unit but also for more generous di- 
mensions per room. 

“For these and other reasons it is 
likely that the next great advance in 
the American standard of living will 
be in the direction of improved quality 
of housing. While such improvement 
has been real and continuous for at least 
a generation, it has not kept pace with 
the rapid rise that has taken place in 
other phases of American consump- 
tion.” 

In a detailed analysis of the reasons 
for his forecast, Mr. Holden stated 
“Shelter cost today is the one and only 
major element in the cost of living that 
is actually lower than in previous eras 
of prosperity; it is very considerably 
lower, Shelter cost has been declining 
during the past 40 years as a percent 
age of consumer expenditures.” 


Roofing In “Squares” 
One “square” of fire-resistant as 
phalt roofing is the amount needed to 


cover 100 square feet of roof area 





ROOFING 
SIDING 
& 
BUILDING 
SPECIALTIES 
MANUAL 





The Reference Volume of the 
INDUSTRY 


150 PAGES crammed full of val- 
uable information on applicat- 
ing. estimating, selling, training 
crews ... on new methods, new 
products, new profit opportuni- 
ties . . . on EVERY phase of 
your business. 


ROOFING, SIDING & BUILD- 
ING SPECIALTIES MANUAL is 
the only reference book in the 
world devoted solely to helping 
you make more money and do 
your job better. 


Every roofer, every siding and 
insulation contractor, every 
building specialty dealer, will 
want a copy for handy refer- 
ence. Order copies, also, for 


your salesmen, applicators, 
branch offices, etc. 


Price 


5 or More Copies . . . $2.00 Each 
25 or More Copies . . . $1.50 Each 








AMERICAN ROOFER & 
SIDING CONTRACTOR 


425 -4th Ave.. New York 16, N. Y. 


Please send me 
the MANUAL. 


copies of 


TITLE 
COMPANY 
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TFFICIENT V a 
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aT LOWE ve attic heot, 

ure blistering 


Joted buildings . - 
us for full intermation 


MIDGET LOUVER (0. 


8 WALL STREET 
NORWALK, CONN. 














Atlantic City's Hotel of 
Distinction 


The Ideal Hotel for Rest and Re- 
laxation. Beautiful Rooms. Salt 
Water Baths. Glass inclosed 
Sun Porches. Open Sun Decks 
atop. Delightful Cuisine. Ga- 
rage on premises. Open all 
Year. 


Fiesta Lounge 
Famous for Fine Food 








News 


(Continued from Page 20) 
*s Advertis 


made to 
stations in 
axial cal 


pected to be 


yle is 


, 
kinescoped 
San Fran 
Lake City, 


Dallas, and 
0 to 10:00 
rogTamMs are 
ting plays wit! 


s and promot 


E. C. Manix Named General Sales 
Mer., Nichols Wire & Aluminum 
T he 


E. C. MANIX 


New Electric Clock for 
Dealers of Celotex Corp. 


AMERICAN ROOFER 





THE New PEARSON 
INSULATED SIDING CUTTER 


Weight: 7 Ibs. 
IMMEDIATE DELIVERY 


Automatic feeding device rides siding thru fine steel 
cutting blade easily. Clean, fast cutting with no 
damage to siding. Order today. 


O. PEARSON MFG. CO. 


Lake Villa 2, Illinois 








TOOLS 


“Everything for the Roofer” 


Frank P. Frey & Co. 


2634 W. MADISON STREET 
CHICAGO, ILL. 








Roofers’ Supplies 
Contractors’ Supplies 
Anything You Need 
ALL STATES ROOFERS SUPPLIES 


2107 W. LAKE ST. CHICAGO, ILL. 


__CAULKING COMPOUND 











ALUM 


SOLD BY LEADING JOBBE 


PARALASTIC PRODUCTS CO. INC. 


122 EAST 42nd STREET, NEW YORK. N. Y 





ROOFERS MOP YARN 


Duck — Denim — Cable Cord 
White Slasher — Soft Slasher 


Samples on Request 


E. L. HILTS & CO. 


Box 2384 Hickory, N. C. 








“ASBESTOS”—The Magazine 
Keeps you up to date on happenings 
in the Asbestos Industry. 

Gives facts about Asbestos, techni- 
cal developments. 
$2.00 per year in the U.S.A.; $3.00 
in other countries. 
“ASBESTOS” 
808 Western Saving Fund Bldg. 
Philadelphia 7, Pa. 








Yours for the Asking 


See Pages 32-33 
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What's New THE SEAL 
WE'VE BEEN 
LOOKING FOR! 


Continued from Page 26) 


has been improved by a new ply-bonding 
method of manufacture which gives the 
board added idity and strength 


Celotex had ade n beauty, distin 
' 
| 


and sales-app ine of asphalt 
wofing shingles with new, lighter, har 
monized ¢ rs and blends designed specih 
cally meet today’s proven consumer pret- 
erence for lighter colors. Celotex now pro 
wide variety o lors, textures and 

l with every 


both new 


Window Balancer 


\ new typ f window balancer which 
liminates sash cords and springs balancers YES! is the PREMOLDED CAULKING that fits all 
s now being offered to the trade by RCS standard ste r aluminum roofing and siding sheets 
Tool Sales Corporation, under the trade FABCO el ates costly hand caulking by closing and sealing 
ame f “Kwik-Out.” The manufacturer 11] openings between corrugated sheets and flat surfaces, such as 
claims the Kwik-Out makes every window ~urbing, flashing at corners, eaves, ridge roll or cap, gutters, 
yables and around doors and windows 
: FABCO provides firm nailing and bolting support, prevents 
or parting stop and once removed, the sash flattening and deforming of sheets 
may be replaced merely by compressing the FABCO prevents electrolytic corrosion by insulating aluminum 
Kwik-Out against the jamb and the window sheets from steel] construction members 
ps back into place FABCO Closure Strips are premolded of naturally weatherproof 
bber composition, neoprene composition or asphalt compound 
They can be worked, cut punched or drilled with ordinary tools 
ind are easily and quickly installed as sheets are laid. 
-omplete specifications and descriptive drawings of appli 
in most corrugated construction assemblies. 


Write for Bulletin 501J TODAY! 


quickly removable without disturbing trim 


sna 





FABRICATED PRODUCTS CO. 


PITTSBURGH 16, PA 





“It's worth $200 but cost $2” 
“Best stuff for salesmen I ever saw” 


“Helped us in selling” 


These are just a few comments from contractors about 


My Hardest Sale 


wm sash 
rattle __ A file size brochure containing twenty authentic, practical stories from roofing 
= and siding salesmen of their actual closings. 


Out is simple 


For Salesmen Who Want to Make More Money 


maintenance once 


old windows This brochure ee aS ee eee eee ee 
should be studied | 
by every salesman 
in the roofing, sid- 
ing and insulation 
industry. It is a gold 
mine of practical 


| AMERICAN ROOFER & SIDING CONTRACTOR 

| 

! 

! 
sales experiences 1 

1 

| 

| 

| 

! 


425 Fourth Avenue, New York 16, N. Y. 


Send me at once copies of “My Hardest Sale. | enclose 


Straight from the 
shoulder, it mokes 
interesting reading 
and gives money- 
making information 
Each $2.00—10 or 
more, $1.50 each 


check , money order (or bill me) 
Firm 


Address 














Manufacturers 
& Distributors 


Everything for Roofing and 
Waterproofing 


CAULKING COMPOUND 
ALUMINUM PAINT 
BITUSTATIC CEMENT 
ROOF COATINGS & CEMENTS 
INSULATION 
ROLL ROOFING—FELTS— 
PITCH—ASPHALT—COAL TAR 
COPPER—GALYV. IRON 


insist on Genuine Durex Products 


METROPOLITAN 
ROOFING SUPPLIES CO., INC. 
286 East 137th St., New York City 


CLASON 
SNOW GUARDS 


For new Slate Roofs, Spanish Tile 
Roofs, Old Slate Roofs, Flat Tile 
Roofs, American Method Asbestos 
Shingles and French Method Asbes- 
tos Shingles and for Metal Roofs. 


CLASON SNOW GUARDS 
Standard for Fifty Years 


THE M. N. CARTIER 


& Sons Company 
275 Canal Street. Cartier Building 
Providence, R. 1. 

Write us for Roofers Wholesale Prices 











Gives Siding Jobs Improved 
Protection and Appearance 


On every As- 
bestos Siding 
job, where ap 
pearance is es 
sential, you can 
save valuable 
time, simplify fit 
ting at corners 
and along win- 
dow and door 
frames. give added protection, by using in 
dividual sinc corner strips. Made of 
oxidized zinc ... will not stain. Lengths 
suitable for any Asbestos Siding Shingle. For 
complete details write 


BUGHER MANUFACTURING CO 
Formerly DOUBLE GRIP BRASS CLIP CO 
211 S. Main St. Kokomo, Ind 





AMERICAN ROOFER 


“Women Canvassers Do Better” 


(Continued from Page 16) 


Is rest period 
with renewed 
t their top level 


nths thev receive 


During t . \ m 


unemploy: 


mpensation so thes 


financially while they 


io started in business 
when he began as 
cator working from 
following vear he 
central Reading and 
and 


kk on roofing 


vear was out he had 
fhees in Harrisburg, 

ind Pottsville. At 
npany had fourteen 


trucks 


, 
Insulation 


One Branch 


others were closed, not so much for 
lack of business, but for lack of com 
Mr, DiMascio 


to expand 


petent supervision. As 


puts it, “In order into 
branch offices, you need men you cat 
are hard to find. We 
in Pottsville 


In the other tr 


depend on. They 

ive that kind of manager 
ind we didn't wns and 
that is why we have only two offices 
now, although we still do work in all 


f the towns where we did have 


We are 


our profits are greater than 


branches down to six trucks 
now but 
ever " 

Now the company’s sales are broke 
down as follows: 

Roofing . 50% 
Insulation 30% 
Siding 20% 
Most of the siding sales come from 
frame 


Pottsville where there are many 


houses, which is not the case in Read 


Ing 
Profit Plan 


Leads come in to the company from 
than their canvassers 


\ $5.00 “Profit Sharing Coupon” does 


other sources 
a good job for them, as does their news- 
paper advertising. This advertising 


consists of a one inch ad, two col- 
umns wide, run every evening in the 
Reading paper. Mr. DiMascio uses this 
type of advertising—which one night 
plugs roofing and the next insulation— 
instead of telephone book advertising 
because he feels that it does the same 
job and gets in front of the people bet- 
ter. In addition to this every day five 
letters go out from the 


g company to 
householders listed in the telephone 


bow 1k 


its function being solely to stir the re 


This mailing is not followed up, 


cipients up to send in the postage paid 
reply card requesting a demonstration 

“Our sales are better this year than 
last,” says Mancuso, “So I suppose we 


are on the right track.’ 


New Homes Built In Last 
3 Years Set World’s Record 


\f 
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M. Mortensen, executive secretary of 
the Producers’ Council 

“The total of 2,740,000 new pri- 
vately financed non-farm housing units 
started in 1947-49 exceeds by 40,000 
the number started in 1923-25 when 
the previous 3-year record was set,” 
Mr. Mortensen said 

“Moreover, the new record just es 
tablished is 71 per cent higher than 
the 1,607,000 units started in the three 
prewar years 1939-41 and exceeds by 
a small margin the number of starts in 
the entire decade 1930-39. 

“At the same time that new urban 
homes have been added at a record 
rate, there also has been an unprece 
dented improvement in existing hous- 
ing and a large volume of new farm 
housing has been built 

“As a result, the U. S. housing sup- 
ply is in better average condition than 
at any time, although there is a large 
and increasing number of old and obso- 
lescent dwellings which are ripe for 
replacement, because their age or loca- 
tion does not justify major improve 
ments 

“During the record-breaking period 
of home building, home ownership has 
risen to an all-time high and the num- 
ber of families living doubled up has 
been sharply reduced, yet a vast po- 
tential demand for new housing is still 
ahead for the building industry.” 


Statistics On FHA’S 
Sixteenth Year 


Given By Commissioner 
By FRANKLIN D. RICHARDS, 
Commissioner, FHA 

The FHA observed its sixteenth 
birthday on Tuesday, June 27, with the 
over 12 mil 


cir housing 


sixteent anni sary of the 
\dministratio mes at a time when 
ll volume tf rds { me building 
gh level of 

s a sharp con 

davs of 1934 

ing Adminis 


passag ot 
pa ip’¢ ’ 


and 1950, 
Nationa 
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Money-Makers for Contractors... 


“TROUBLE SAVER” 
EQUIPMENT 


LADDER JACKS . 
@ New, RAIL-TYPE Jack 
(left) is extra sofe. 
Side rails of ladder ! 
ore used for support. 
onvenient 
© ONEMAN ladder jock 


(right) edjus 


pitch on either 
the lodder. 


“TROUBLE SAVER” : LADDER HOOKS 


ADIUSTADE SHINGLERS This handy device pays for itself 
ROOFING BRAC > ever and ever. 
Pivot allows lodder to be placed 
with sefety and convenience 
along the valley. 
Plate protects the roof. Weight: 
only 6 pounds. 
Write for Catalog M—Complete 
. information on all “Trouble 
Simple, durable - . - ape out raist ingle. Saver" ffoldi i 
r ne 
a * ich Use tor - 
kinds of jobs ond ony 
type roofing. Prev 
use for many yeors- 





856 Humboldt Street Dept. ARS Brooklyn 22, New York 
Telephone: EVergreen 3-5510 


Designed for Safety, 
Speed and 

Low Cost 

Operati 


This new and ditferent Littleford 
““Kwik-Melter” gives Roofers sav- 

ings never before made available 

in melting kettles 

The Burner firing in the center against 
@ conical casting that divides the — acer Punr 

into two center tubes eliminates “Hot 1 Littteferd Medel 4 
Spots” and “Scorching” caused by con- ol A la Aired 
centrated heat into one flue. Kettle men on the roof. Desig 
like the “Kwik-Melter” too, because the to handle Tar, Asphalt 
burner preheats in position—no pulling or Piteh with no acid 
the burner out of the well to preheat action on the pump 
Nine inch lower loading height, flash proof Model 75 

covers, heavy duty channel frame, spring oe 

type running gear and rain hood over 

stacks and burner well are only a few ped pony ptie pF 
of the many points of superiority in the any type kettle 
Pan For Speed—Production— 

urability at lower cost, make your next 

Kettle a “Kwik-Melter.” Portable Sizes 80, . sad pied Hoist 
115, 175, 300 gallons. Stationary Sizes 55, are coat ” suneeee 
80, 115 gallons y 











per, gravel tar 
up to the root. Have 
hand controlled Brake 
ard Clutch 

Made in two sizes, 


LITTLEFORD BROS., INC ued 2% and 4 HP 
430 E. Pear! St., Cincinnati 2, Ohio 














Aeroil Products Co. 

Ajax Building Bracket Co. 
All States Roofers Supplies 
Alsco Ine. 

American Hoist & Derrick Co. 
American Stained Shingle Co. 
Armstrong Cork Co. 


Barrett Division, Allied Chemical 
Dye Corporation, The 


Bugher Manufacturing Co. 
Calbar Paint & Varnish Co. 
artier & Sons Co., The M. N 
ertain-teed Products Corp. 
‘hase Bag Co. 
hicago Metallic Sash Co. 
old Process Roofing Products 
onnery Construction Co 
Cork Import Co. 
Donovan Mfg. Co. 
Fabricated Products Co. 
Flintkote Co., The 
Frey & Co., Frank P. 
Hilts, E. L., & Co. 
Hotel Strand 
Johns- Manville 
Jones & Brown, Inc. 
Kirby Industries 
Lexington Supply Co. 
Lewis Asphalt Engineering Co. 
Levow, David 
Littleford Bros. 


Matt Coil-Less Burner Co. 


Metropolitan Roofing Supplies Co., 


Inc. 
Midget Louver Co. 
Mundet Cork Corp. 
Murphy's Sons Co., Robert 
Paralastic Products Co 
Pearson Mfg Co., O. 


Reimer & Georger 


Roofing, Siding & Building Special- 


ties Manual 
Sprayed Insulation, Inc 
Steel Scaffolding Co. 


Texas Co. 


years in busine ss 


financing system to make suit- 
able housing commodations 
American families ; 
insured mortgage 
lizing in 


a stabi yg 


rtgage and real 
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about 18,000 
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its operating 

m examination 


MNunis 


18) 


and by the number 
each company 
handing out of a line pays off 
dollars and cents, but it has to 


ROOF DRAINS 


Plate 


With copper flashing and 
copper expansion joint. 
Produced in many other 
types with and without 
expansion joints. 
A BETTER DRAIN 
AT JOBBER’S PRICES 


DONOVAN MFG. CO. 


80 Batterymarch Street. Boston. Mass. 


AMERICAN ROOFER 





CLASSIFIED 
ADVERTISING 





Under this heading classified advertisements 
are accepted at the uniform rate of 12 cents a 
word, but no advertisement taken for less than 
20 words with a minimum charge of $3.00; 3 
months at 10c per word per insertion. Check 
or Money Order must accompany covr “ Clas- 
sified Ad. Adverti t liciti a or 
distributors, or new products for sale, not 
accepted in classi‘ied section. Address all 
c ications to Classified Department. 
AMERICAN ROOFER, 425 Fourth Avenue, New 
York 16. N. Y. 








HELP WANTED 


SALESMAN WANTED: Experienced, 

f organizing Sales Force Siding business. Good 
neome. Salary and mmission. Box 236, Americar 
Rooter & Siding Contractor, 425 Fourth Ave., New 
York 16, Y 


OFFICE MANAGER: ONE who knows every 
phase of the Insulation, Roofing, Siding and Alu- 
minum Combination Window business. Car essen 
tial and must have a good Selling background. A 
responsible person to operate Sales office in Queens 
County for one of the largest Contracting Com- 
panies. Remunerations will be a percentage of 
gross business. For appointment, state full par 
ticulars and qualifications and write for ag pe nt 
ment to Box 223, American Roofer & Siding C¢ 
tractor, 425 Fourth Ave., | New Ye rk 16, N. Y 


SIDING SALESMEN have never had it so good 
We work twelve months and have world’s best sum 
mer weather. We are putting on the most powerful 
advertising campaign ever used in roofing and siding 
business. You can double your sales following up our 
advertising. Only experienced siding salesmen willing 
to be bonded at our expense need apply. Vance Con 
struction Co., 1905 Jackson St., Seattle 44, Wash 
ngton 


SITUATIONS WANTED 


FORMER VICE- PRESIDENT in inn af sales 

a large mfg. of a sidewall material, with un 
pS jobber and distributor contacts in every 
state, can virtually guarantee large and continued 
volume of immediate business to producer of build 
ng product competitive in price and quality. Refer 
ences and achievement record supplied at interview 
Box 233, Building Specialties, 425 Fourth Ave., New 
York 16, N. ¥ 


BUSINESS OPPORTUNITIES 


FOR SALE: TINSMITH and 

ness in Kings County established in 

and retail, excellent, opportunity 

sive business man. Principal retiring 
nformation apply Box 238, Amer 
S ntractor, 425 Fourth Ave., 


MANUFACTURERS’ AGENTS: COVERING 
Midwest States selling jobbers, chains and 
rder houses. We own our building and have 
able substantial warehouse space t service 
accounts, Ronan Corporation, 2441-43 S. M 
Ave \ 


Chicag i} Ictory 2-7800 


A FEW franchises left 
nvestment required, Writ 
Roofer ' 


FOR SALE ROOFING BUSINESS 
lished firm, 
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You Frat it trom these Added Values- 


wi MUNDET CORK 








Mundet district offices are located 
in these cities: 


ATLANTA 
339-41 Elizabeth Street, N.E. 
BOSTON 
$7 Regent St., North Cambridge 40 
CHICAGO 16 
2601 Cottage Grove Avenue 
CINCINNATI 2 
427 West 4th Street 
DALLAS 1 
$05 Southland Life Annex 
DETROIT 21 
14401 Prairie Street 
HOUSTON 1 
Commerce and Palmer Streets 
JACKSONVILLE 6, FLA. 
800 E. Bey St 
KANSAS CITY 7, MO. 
1428 St. Louis Avenue 
LOS ANGELES 
(Maywood) 

6116 Walker Avenue 
NEW ORLEANS 16 
315-25 N. Front Street 
PHILADELPHIA 39 
856 N. 48th Street 
ST. LOUIS 4 
2415 South Third Street 
SAN FRANCISCO 7 
440 Brannan Street 
In Canada: 


Mundet Cork & Insulation, Ltd 
35 Booth Avenue, Toronto 


Write us for name of our nearest 
representative if there is no Mundet 
office in your city 





ROOF INSULATION 


bp select carefully when you buy products for roof construction, 
knowing that there are differences in grades and values that affect 


cost and determine service performance. 


Cork, likewise, has differences in grades and values. Because these may 
not be readily apparent to the buyer, it pays to buy from a known and 


responsible manufacturing source. 


You get cork at its best when you buy Mundet Cork Roof Insulation. It is 
manufactured domestically, by the steam bake method—a process that 
offers these money-saving advantages: 


... greater structural strength. 
(the cork is uniformily baked 
for maximum stability) 


--+ lower “K” factor. 
(this means HIGH insulating value) 


... lighter weight. 


Mundet Cork Roof Insulation is available not only in size 12” x 36”, but 
also in two additional sizes: 18” x 36” and 24” x 36”. This range of 
choice permits greater economy in laying. Mundet makes cork cant 
strips in required sizes and angles. 


Estimates and services are provided promptly thru Mundet branch offices. 
Call on us now. Mundet Cork Corporation, Insulation Division, 7101 
Tonnelle Ave., North Bergen, N. J. 


MUNDETCORK 


- ROOF INSULATION - 
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This is the Shado-Tex, in Shake 
Design, available in white tone and 
cream tone. Shado-Tex Shingle De- 
sign, lower right, is made in white 
tone, cream tone and green tone. 


Striking New Shado-Tex Design =» 
adds compelling beauty 


OMEOWNERS will be quick to 
H appreciate the bonus of beauty 
your recommendation of Flintkote’s 
new Shado-Tex Insulated Sidings 
brings to their homes. 


Available in either Shake or Shingle 
Patterns, Shado-Tex offers the 
textured beauty of expensive hand- 
split sidings, heightened by the 
simulated shadow line that sets off 
the finished job with a soft, subtle 
accent. 


And every homeowner welcomes 
the opportunity to do two jobs with 
one material. Point out the fact that 
Shado-Tex Sidings insulate as well 
as decorate, and watch customers 


nod their understanding approval. 


Especially useful for remodeling, 
Flintkote Insulated Sidings have 
also met with enthusiastic accept- 
ance for certain types of new con- 
struction. 


The wide line of patterns and de- 
signs offers a type to suit any archi- 
tectural style, any locality. And the 
modest price . . . combined with 
quick, easy installation and excep- 
tional durability . . . gives home- 
owners a great deal for their build- 
ing or remodeling dollar. 


As soon as you see it, you'll want to 
use this new Flintkote Product. 


to Flintkote Insulated Sidings 


Visit your local Flintkote Dealer 
soon, and get complete details. If 
he doesn’t yet have Shado-Tex, 
write us. We'll rush full details to 
both of you. 


THE FLINTKOTE COMPANY, Buildig 
Materials Division, 30 Rockefeller 
Plaza, New York 20, N. Y. 


FLINTKOTE 
Of orice 
cad no more! 





